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EXECUTIVE SUMMARY

Bristol, Connecticut is located less than 20 miles from Hartford and has a population of approximately 61,000. The median household income in 2011 of approximately
$60,000, while less than the average for Hartford County, is above the natfional average. The re-development site itself is approximately 17 acres located on the east

side of North Main Street between Riverside Avenue and Center Street.

In May 2010, Bristol engaged Renaissance Downtowns at Bristol LLC, a New York-based firm, as the Preferred Developer to revitalize the center of the community with
a mixed-use project. This public-private partnership was to work in conjunction with the community and integrate with other local efforts such as the Bristol Downtown
Development Corporation and Bristol Rising to achieve the long-term aspirations for the Center of Bristol to once again be a vibrant commercial and residential hub

in the region. As Bristol plans for the future of the town and its residents, it hopes
to find new ways of attracting business, industry and investment into the
community. This downtown site is one such opportunity.

More recently, Renaissance Downtowns at Bristol joined forces with D’ Amato
Realty and Lexington Partners in an effort to expand the expertise and local
knowledge of their group.

Goman+York was engaged to conduct a comprehensive review of the work
performed to date by the Renaissance at Downtowns tfeam and provide the
City of Bristol with our opinion regarding the sufficiency and accuracy of that
work, as well as the feasibility of the Depot Square Phase | Financial Proposal.
Among other tasks, this required that we independently conduct our own
market and feasibility analysis for both the overall frade and market area.

Our work began with a review of the overall community, focusing upon,
among other things, past development patterns, current uses, property
conditions, property and site vacancies, as well as an examination of the
physical site itself. We then reviewed a variety of documentation including

the Preferred Developer Agreement and related Amendments, financial pro
formas, multiplier studies, surplus/leakage reports, housing studies, design plans,
appraisals and meeting minutes in connection with Depot Square. Other
documents reviewed include relevant City Zoning and Planning regulations
and the Plan of Conservation and Development.

Following our documentary and field reviews, we prepared our findings, opinion
and recommendations regarding the Renaissance work. The conclusion of this
assignment is for us to provide specific and actionable recommendations to the
City as to how it can best proceed regarding this project, and those are
contained herein.

1
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The acquisition and subsequent clearing of this site represent exceptionally forward thinking and remarkably bold action on the part of City leaders
and the overall community.

If the previous mall complex were to be present today, it would be a significantly negative influence on downtown Bristol and in all likelihood would be
the source of numerous aesthetic, business development, security, blight and other issues.

Beginning with the acquisition and demolition of the mall complex, the actions taken by the City in recent years represent an important strategic
investment in the future of downtown Bristol. Unfortunately, as with many projects undertaken at that time, the decline in the economy combined with
the resultant severe constraints on investment capital and the halting of virtually all real estate development activity have left many such opportunities
searching for viable development proposals.

In our opinion it is critical to recognize that the work that has been done to date has effectively established the right conditions for future success in
revitalizing downtown Bristol. In this regard, we are impressed by the shared focus on the goal of doing what's best for Bristol.

Uu.s.:
* Like many developed countries, the median age in the U.S. is getting older
* The expected increase in the U.S. population in the coming years will be mostly the result of immigration
* We will continue to see significant increases in the non-Caucasian segments, primarily Hispanic
» “Blue collar” jobs being replaced with jobs for *knowledge workers”

Connecticut:
* Wil reflect overall tfrends in the U.S.
* Wil continue to be older than U.S. median age
* The U.S. Northeast and New England, in particular, are in an extended period of slow or no growth in terms of population, job creation and business formation
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Our review included:
a) The response to the Request for Qualifications submitted by Renaissance Downtowns LLC, dated September 11, 2009,
b) Appendices to the Response:
a. Appendix 1:
I. 1A - Renaissance Downtowns LLC and Breslin Realty
ii. 1B - Urban Design Associates
ii. 1C - Clough Harbor and Associates
iv. 1D - Randall Gross Development Economics
v. 1E- Economic Research Associates
vi. 1F - ZiImmerman/Volk Associates
Vii.1G - The CLUE Group
viii. TH - Cooltown Beta Communities
b. Appendix 2: various letters of reference
c) The Preferred Developer Agreement dated May 25, 2010, and Exhibits A, B-2, C, D, E, F, G and H.
d) The Depot Square Phase 1 Financial Proposal from Renaissance Downtowns, D'Amato Realty and Lexington Partners LLC, dated April 24, 2014
e) A variety of documents and information related to planning, zoning, and economic development matters in Bristol including the zoning map,
zoning regulations, Plan of Conservation and Development, as well as information related to the Bristol Development Authority, Enterprise
Zones, existing incentive programs and other material.

As part of our research, we created three trade areas around the subject site using drive time parameters of 2, 3 and 4 minutes. These narrowly drawn drive times
provide trade areas that allow us to have a reasonably detailed look at the immediate neighborhood. Many of the comments contained herein are focused
upon the drive time trade area of 2 minutes. At average speeds on local roads this drive time would represent a distance of approximately 8/10 of a mile.
Although the block sizes aren’t consistent within this trade area, this equates to approximately 12 to 14 blocks.

a) The rental residential market within the immediate tfrade area has a reported vacancy rate of approximately 14% and this has been the case for several
years. This is substantially higher than the statewide average of 7.3% and the current projected Bristol multifamily rental vacancy rate of 6.37%.

b) Approximately 70% of the residents within this immediate trade area are renters.

c) Average confract rents in the immediate area are approximately $640 per month.

d) A large percentage of the renters pay their rent in cash, reflecting the overall moderate income levels in the area.

e) The overall population in the immediate area has been declining and is projected to continue to decline in the near term.

f) Despite the overall decline in population, the Hispanic component will continue to show significant growth.

g) The housing stock in the immediate area is older, with 61% being built before 1950.

h) Approximately 73% of the people in the 2 minute Drive Time Trade Area have an Average Household Income of less than $50,000, with almost 30%
reporting that the make less than $15,000 annually.

i) More than 20% of the vacant rental housing units in the immediate area are reported as not currently being offered for rent, likely indicating that they
are not in a physical condition to be rentable.

|) Like many markets in Connecticut, the majority of future population growth in Bristol is likely to occur within non-Caucasian ethnic groups.
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COMMENTS AND RECOMMENDATIONS:

We are favorably impressed by the work performed by the Renaissance Downtowns at Bristol team. They have demonstrated a strong and professional
commitment to the community and this Project, expending an extensive amount of financial and organizational resources to bring the project to the
current stage. Additionally, the Renaissance Downtowns at Bristol team includes appropriately experienced professionals who are suitably qualified in their
areas of discipline.

Given the current status of this project, the following comments and recommendations are focused upon the Depot Square Phase 1 Financial Proposal:

a. We reviewed the written material provided by the Renaissance Downtowns team and, in general, believe it represents a fair assessment of the
current market conditfions,

b. We reviewed the preliminary construction estimates in the Proposal and believe that they reasonably reflect current construction and development
COSts,

c. We conducted an independent study of the housing market in the immediate trade areaq, including vacancy rates, absorption rates, property
condition, market rents and other factors. Our conclusions are largely consistent with those presented by Renaissance Downtowns regarding the
current market conditfions.

d. We have the following recommendations if the City should choose to proceed with the Project as outlined in the Financial Proposal:

I. With respect to the information contained in the Phase 1A Pro Forma Model dated April 23, 2014 and the Stabilized Operating Period Cash Flow
Projections dated April 23, 2014, as presented on pages 25 and 26 of the Financial Proposal:

1. While not specifically called out in the Financial Proposal, we assume that it is the intent of Renaissance Downtowns to recover their
Project Costs Incurred to Date in the amount of $2,066,926, as shown on page 10 of the Financial Proposal. We would recommend that
Renaissance Downtowns be asked to clarify their expectations in this regard.

2. Soft Costs and Financing Costs as shown in the Pro Forma Model total approximately 18% of Total Hard Costs. Based upon our
experience, we believe that assumption may be inadequate. We would recommend the development of a Sensitivity Matrix which
would include several additional sets of Soft/Financing cost assumptions, increasing in incremental steps up to 25% of Total Hard Costs.

3. We were unable to review any geotechnical information pertaining to the site. Unanticipated site costs can quickly overwhelm a
development pro forma; therefore, we would recommend a further review and in-depth analysis of the site cost estimates be included
in any final project proposal. This may be of particular importance given Renaissance Downtowns’ comment regarding the “poor soil
quality from a constructability standpoint”.
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4. With respect to the Stabilized Operating Period Cash Flow Projections:

a. An important component of successful development programs involves having a clear understanding of the risks involved and
having an appropriate methodology in place to assist in assessing, managing and mitigating those risks. To that end, we typically
recommend that various Sensitivity Matrices be developed for any given development program. These matrices allow investors
and sponsors to better understand the potential risk profiles of the development and, through that better understanding, put
appropriate plans in place to assist in managing and mitigating those risks. In this case, we would recommend the development
of the following Sensitivity Matrices:

i. Revenue growth rates of 0%, 1.5% and 3%,

ii. Interest rates of 5.0%, 5.5%, 6.0%, 6.5% and 7.0%,

ii. Rental rates based upon the low, mid-point and high rents cited by Zimmerman Volk and The CLUE Group,

iv. Annual Operating Expenses at 5% and 10% higher than those projected,

v. Valuations at Stabilized NOI based upon Capitalization Rates of 6.75%, 7.25% and 7.75%,

vi. We believe that the projected Vacancy Rate of 5% for the residential component represents a best-case scenario.
We would recommend that a Sensitivity Matrix be developed based upon less aggressive projections, for example,
a 30% vacancy in Year 1, 15% vacancy in Year 2, and 10% vacancy in Years 3 and 4. We would recommend a similar
analysis for the retail component.

b. We are concerned that the assumed overall residential rental rate of approximately $1.85 per square foot is not achievable in this
specific trade area. We advise caution when using current residential rents in the greater Bristol and area market as a benchmark
for this precise location. Using the figure of $1.85 per square foot, a 600 ft.2 studio apartment would rent for $1,110 monthly and
an 850 ft.2 1 Bedroom would rent for over $1,500 per month. Within the 3 minute Drive Time Trade Area of the Project site, less than
5% of the Renter-Occupied Housing Units By Contract Rent are currently paying above $1,000 per month. Approximately 58%
are paying less than $700 per month while 75% are paying under $800 per month. In summary, we aren’t convinced that this
Project, as currently envisioned, can be leased up at these price levels.

CONCLUSIONS OF OUR REVIEW OF THE MARKET AND THE PROPOSED PHASE 1A PROJECT:

We recommend that the following criteria be utilized to assess the Proposed Phase 1A Project, as presented. The City should be confident that:
1. there is clear market demand for new apartment units in the immediate trade area.
2. the new apartment units in this location be leased at the forecasted rents.

3. the new apartment units will successfully serve as the catalyst for additional development within the frade area.
4. the project as outlined in the Proposal is the best option for achieving the city’'s goals for this site.
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IS THERE CLEAR MARKET DEMAND FOR NEW APARTMENT UNITS IN THE IMMEDIATE TRADE AREA?

Based upon the current vacancy rate, the number and condition of available residential rental units in the immediate trade area surrounding the Site and
the number of existing buildings which may be candidates for conversion to residential rental apartments, we believe it is difficult to justify the “ground-up”
construction of any new rental residential units at this fime.

CAN +/-100 NEW APARTMENT UNITS IN THIS LOCATION BE LEASED AT THE FORECASTED RENTS?

As described in more detail in section d.4.b. above, our conclusion is that the residential rents as set forth within the Proposal will meet with significant market
resistance. In addition to the expressed concern regarding the ability o achieve adequate levels of lease up, it should also be noted that successful
development of the proposed Project would necessitate the attraction of a market segment currently present at very low levels within the trade area. Our
review leads us to conclude that it will be very difficult to attract the requisite market segment given the current trade area characteristics. Accordingly, we
believe that it is likely that this project would face an extended lease up period and significant ongoing vacancy.

WILL +/-100 NEW APARTMENT UNITS SUCCESSFULLY SERVE AS THE CATALYST FOR ADDITIONAL DEVELOPMENT WITHIN THE TRADE AREA?

While we endorse the addition of new, multifamily residential units within the tfrade areq, the City should not expect that such a project will have a significant
catalytic effect, in and of itself.

WILL THE PROPOSED 1A PROJECT AND ANY ADDITIONAL DEVELOPMENT RESULTING FROM THE 1A PROJECT GENERATE TAX REVENUE SUFFICIENT
TO SERVICE $6 MILLION OF GENERAL OBLIGATION BONDS, ISSUED UNDER A TAX INCREMENT FINANCING STRUCTURE?

Using the information shown in the Phase 1 Financial Proposal and reasonable assumptions regarding the terms of a bond issuance, the Project itself cannot
generate enough tax revenue to service the debt on $6 million in General Obligation bonds. Approximately $6.4 million in additional development would have
to occur within the Tax Increment Financing district to make up the shortfall. It should be noted that this assumes that the Project is able to achieve the financial
performance as described in the Stabilized Operating Period Cash Flow Projections in the Proposal, which we believe is unlikely.

GIVEN THE RISKS INVOLVED, IS INVESTING IN THE PROJECT AS OUTLINED IN THE PROPOSAL THE BEST OPTION FOR ACHIEVING THE CITY'S GOALS
FOR THIS SITE?

As outlined in greater detail below, we believe that the City should examine other opftions for utilizing this Site as a key component in the process of achieving
the desired goal of creating a vibrant and active downtown area. Aside from the possibility of not achieving the financial goals associated with an investment
in this Project, the City should consider the potential negative impact on the City’s redevelopment efforts in the event that the Project is not successful and
experiences significant vacancy.

August, 2014 GOMAN- YORK



DISCUSSION OF POSSIBLE ALTERNATIVES

We include the following discussion of the possible alternatives available to the City. This is not infended to be a complete list; however, we believe it
represents the major alternatives and include it herein in the hope that it is a useful discussion.

a) Proceed with the Project, including the financial participation, as currently presented. As presented in the Phase 1A alternative, we do not believe
that the Project is likely to be successful and therefore we recommend against proceeding on that basis.

b) Decline to proceed with the current Proposal and issue a new Request for Proposal using the same criteria. Given the tfime that has passed since
the issuance of the original Request for Proposal in 2010, a case can be made that the economy has seen modest improvement, and therefore
there may be a greater number of active developers who have renewed access to more capital. While it's correct to say that the modest
improvement in economic conditfions is resulting in renewed interest in real estate development, it is also true that new real estate development
activity continues to be well below historic levels and, where it is occurring, it is concentrated in large and growing metropolitan areas primarily in
the southern states and “Gateway Cities”. In summary, we believe that this alternative presents little opportunity for an improved result from a
re-issued RFP.

c) Decline to proceed with the current Proposal and issue a new Request for Proposal using different criteria. This alternative envisions changing the
previous RFP with the goal of attracting new proposals. Such changes to the RFP could include, among other things, expanding the geographic
area being covered or changing the assessment criteria. We do not believe that any such changes would materially impact the conditions
described in item c) above, nor would they alter the overall market and trade area characteristics described elsewhere herein. Therefore, we
believe that this alternative presents little opportunity for an improved result.

d) Decline to proceed with the current Proposal and await further improvement in the economy. As noted above, the economy has seen modest
improvement in recent months. Historically, Connecticut’'s economy tends to lag a national recovery. Additionally, improvement in real estate
development activity typically lags behind a recovering economy. The combination of these overall historical frends means that this market may
not see significant new real estate development activity for 3 to 4 years. Given the foregoing, a viable strategies may be to “bank’” the site until
such time as we see significant interest in new commercial real estate development activity. Such a market, with many more active developers
having access to substantially more investment capital, may result in an entirely new level of interest in the subject Site. It should be noted that this
alternative would not preclude the City from considering unsolicited proposals at any time.

e) Decline to proceed with the current Proposal and develop the Site into a public park. This alternative envisions developing the Site into a general-
purpose park and area of open space. Typical uses for facilities of this type include athletic fields for children’s sports leagues, playgrounds, public
swimming pools, walking/biking paths and a variety of similar amenities. While facilities of this type are welcome and important parts of any
community, they are generally not accretive from an economic development standpoint. Developing the subject Site into a facility of this nature
is unlikely to induce significant new development or redevelopment activity in the surrounding trade area.
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f) Decline to proceed with the current Proposal and develop the Site into an authentic “Place”, in this case a specialized public place which would
accommodate a variety of recreational and entertainment uses. This alternative envisions the City developing the Site into a notable public venue
that would effectively serve as an “anchor” for the downtown Bristol area and that, by doing so, the Site would act as the catalyst for new
development and redevelopment activity in the existing blocks surrounding the Site. This approach has been used successfully in a number of
similar situations, several of which are presented in the Appendix attached hereto. The term often used to describe this approach is “placemaking”.
Several definitions and descriptions of placemaking follow:

«“Great public spaces are where celebrations are held, social and economic exchanges take place, friends run into each other, and
cultures mix. They are the “front porches” of our public institutions—libraries, field houses, neighborhood schools—where we interact
with each other and government. When the spaces work well, they serve as a stage for our public lives.” - Placemaking Chicago

* “Placemaking is a multi-faceted approach to the planning, design and management of public spaces. Placemaking capitalizes on
a local community's assets, inspiration, and potential, with the intention of creating public spaces that promote people's health,
happiness, and well-being. Placemaking is both a process and a philosophy.” - Wikipedia

* “Placemaking is the process of creating quality places that people want to live, work, play and learn in. Placemaking is a people-
centered approach to the planning, design and management of public spaces.” — Mark A. Wyckoff, Professor, MSU Land Policy Institute

«“‘Placemaking’ is both an overarching idea and a hands-on tool for improving a neighborhood, city or region. It has the potential to be
one of the most transformative ideas of this century.” — Project for Public Spaces

We believe that a placemaking approach centered around developing the entire Site into a notable public venue may present the most viable
alternative for the successful development of the subject Site. With proper design and execution, this approach will allow the Site to become the
“anchor” which will be the catalyst for substantial economic development in the blocks surrounding the Site. The concept of anchoring a given
project or area with a use which generates substantial pedestrian activity is a well-established, proven path for success. There are many examples
where notable public spaces have successfully served as the catalyst for surrounding residential development, serving nearby residents who
perceive the public space to be a significantly attractive lifestyle amenity. In turn, the resultant increased residential development attracts new
commercial development in the form of restaurants and retail, as well as offices for service businesses such as medical, dental, banking and similar
uses.
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We know that, in general, residential decisions are driven primarily by school quality and proximity; however, with respect to this specific location we believe
that the core of the market for potential occupants will be largely drawn from the following market segments;

1. couples who are retired or who are close to retrement and who do not have children at home (“YEmpty Nesters”),
2. working couples who do not have children (“DINKS” - “Double Income, No Kids) and,
3. younger, professional singles.

Using that assumption regarding the pool of likely occupants, the decision about where to live becomes increasingly driven by a largely qualitative evaluation
of the “feel” of the immediate neighborhood, followed closely by the price, project quality and amenities. In these circumstances, our experience is that the
essential question that potential renters ask themselves is:

“Can we see ourselves living in this area? If we leave our apartment and walk into the neighborhood, are there places for us to eat, places where we can find
entertainment and other after-work activities, places where we can pursue and share our interests and our choice of recreational activities?”

This question goes to the heart of what placemaking is all about. Further, the importance of place making is the “lens” through which this site should be viewed.
This site is a remarkable asset and, perhaps more importantly, it provides the key opportunity to create a lively and vibrant downtown neighborhood in the
center of Bristol.

Recommendations & Considerations Regarding a “Placemaking” Public Space
This is a unique and remarkable Site in many ways. Its natural setting is striking in that it is a 17 acre tabletop ftilted slightly towards the sun, facing the 700 foot
rise of South Mountain with the Pequabuck River flowing, albeit now invisible, west to east along its base. The elevated rail line loops the site and downtown,

hugging the eastern and northern sides of the tabletop.

Should the City choose to pursue developing the Site into a “placemaking” public space, we believe that the central focus of any such effort should be upon
achieving the optimal combination of design and uses. We suggest that the following recommendations be considered in that design process:

1) The overall design of any such public space at this Site should be targeted to appeal primarily to the adult user. Creating a place that will be highly
attractive to the market segments described above will be critical to maximizing the overall positive economic impact of a new facility.

2) In similar fashion to the preceding comment, careful landscape architecture may allow the existing topography and soils to be integrated into
interesting features within the overall design of the public space. Further, it may be possible to construct the public space without importing or
exporting fill to/from the Site.

3) Bicycle and walking paths should be integrated into the design and topography in a way which is visually interesting and which maximizes their
recreational utility. Straight pathways designed to simply facilitate transiting the Site should be avoided.
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4) Creating a small hill as an observation point, at its base the hole from which the materials were dug, and utilizing this hill to serve as the pivot around
which the whole landscape of Bristol center could be felt to turn.

5) Consideration should be given to incorporating:
a) exhibit areas for large-scale public art and sculpture,
b) large and small venues for music and arts performances,
c) multiple areas to accommodate food carts and food trucks,
d) locations for horticultural displays or exhibits,
e) areas specifically designed to host events such as art shows, food tasting festivals, antique fairs, the display of classic/antique automobiles
and similar events,
f) a series of farm stands run by local, operators,
g) areas that can be used for public activities, some of which may be able to be co-sponsored with local community groups or a community
college. For example:
(i) tai chi, dance and yoga
(i) outdoor chess and backgammon
(i) outdoor art & photography classes
(iv) a small scale observatory
(v) outdoor movie nights
(vi) an outdoor skating rink
h) a shuttle service between the Site and ESPN.
i) free public Wi-Fi connectivity.

6) Examination of the practicability of re-opening the Pequabuck River along the southern edge of the Site,

7) Discussion with major employers in Bristol regarding their interest in sponsorship and participation in the creation and operation of a public space at
the Site,

8) Examining the feasibility and value of incorporating some type of digital display and broadcast booth, to be used as a focal point around which to
exhibit or showcase national and international broadcast events,

?) Design features, amenities and programming which will appeal to the growing non-Caucasian communities within Bristol.
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SUMMARY CONCLUSIONS & RECOMMENDATIONS

Based upon the entirety of our review, we recommend that the City:

1) Decline to proceed with the Depot Square Phase 1 Financial Proposal. Af this point in the economic cycle, time works in favor of the City's interests.
The overall market is likely to continue to improve and conditions for real estate development are likely to get better.

2) Proceed with investigative and preliminary design work aimed at developing the Site into a placemaking public space that would act as a catalyst
for new economic development activity in the blocks surrounding the Site. One of the goals of this effort should be to create a project which
represents the best of current research and design regarding the utilization of public spaces as a catalyst for economic development.

3) Conduct a detailed inventory of surrounding buildings and sites to identify their viability for residential housing development. The criteria for

conducting this review should include an assumption that one of the City's goals is to achieve a mix of housing types, price points, ownership/rental
structures and project types.

4) Develop and implement a comprehensive investment strategy for Downtown and the surrounding residential blocks. The strategy should target
existing residential properties for renovations and improved standards of property maintenance. Such a strategy should include community
outreach, code enforcement, a low interest home improvement loan fund, landscape and architectural design assistance, and block level
strategies aimed at raising the standard of property maintenance. This strategy should also encourage the development and redevelopment of a
mix of housing types in the blocks surrounding the Site, including affordable workforce housing.

5) Create a notable and comprehensive set of regulatory and financial incentives aimed at encouraging the mix of housing types described in
3) above. This effort should include a sweeping simplification of the land-use regulatory environment applicable to the subject area, aimed at
creating an approval process which will clearly signal to investors that putting their investment capital to work in downtown Bristol will be quick,
simple and financially rewarding. There are numerous initiatives that can be incorporated into such a program, including tax abatements on
incremental increases in value resulting from housing renovations/improvements, financing for improvements/renovations to be paid back by
increases in taxes, density bonuses, guaranteed 30 day site plan review, reduced or waived building permit fees, and similar strategies.
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Site Map

150 N Main St. Bristol, CT

150 N Main St, Bristol, Connecticut, 06010
Drive Time: 2, 3, 4 Minutes

Prepared by Robert Goman
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Traffic Count Map - Close Up

150 N Main St. Bristol, CT
150 N Main St, Bristol, Connecticut, 06010

Prepared by Robert Goman
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ACS Housing Summary

150 N Main St. Bristol, CT
150 N Main St, Bristol, Connecticut, 06010,
Drive Time: 2 minutes

Prepared by Robert Goman

2005-2009
ACS Estimate

TOTALS
Total Population

Total Households
Total Housing Units

OWNER-OCCUPIED HOUSING UNITS BY VALUE
Total

Less than $10,000
$10,000 to $14,999
$15,000 to $19,999
$20,000 to $24,999
$25,000 to $29,999
$30,000 to $34,999
$35,000 to $39,999
$40,000 to $49,999
$50,000 to $59,999
$60,000 to $69,999
$70,000 to $79,999
$80,000 to $89,999
$90,000 to $99,999
$100,000 to $124,999
$125,000 to $149,999
$150,000 to $174,999
$175,000 to $199,999
$200,000 to $249,999
$250,000 to $299,999
$300,000 to $399,999
$400,000 to $499,999
$500,000 to $749,999
$750,000 to $999,999
$1,000,000 or more

Median Home Value
Average Home Value

OWNER-OCCUPIED HOUSING UNITS BY MORTGAGE STATUS
Total
Housing units with a mortgage/contract to purchase/similar debt
Second mortgage only
Home equity loan only
Both second mortgage and home equity loan
No second mortgage and no home equity loan
Housing units without a mortgage

AVERAGE VALUE BY MORTGAGE STATUS

Housing units with a mortgage
Housing units without a mortgage

Source: U.S. Census Bureau, 2005-2009 American Community Survey

2,765
1,148
1,350

256
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$206,081

N/A

256
207
16
43

145

49

N/A
N/A

Percent

100.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
1.2%
0.0%
0.0%
0.0%
0.0%
0.0%
3.5%
5.1%

14.5%
22.3%
28.9%
18.8%
4.3%
0.8%
0.8%
0.0%
0.0%

100.0%
80.9%
6.3%
16.8%
1.2%
56.6%
19.1%

Reliability: [II high

[l medium [ low
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ACS Housing Summary

150 N Main St. Bristol, CT Prepared by Robert Goman
150 N Main St, Bristol, Connecticut, 06010,
Drive Time: 2 minutes

2005-2009
ACS Estimate Percent
RENTER-OCCUPIED HOUSING UNITS BY CONTRACT RENT
Total 892 100.0%
With cash rent 874 98.0%
Less than $100 0 0.0%
$100 to $149 18 2.0%
$150 to $199 43 4.8%
$200 to $249 30 3.4%
$250 to $299 8 0.9%
$300 to $349 13 1.5%
$350 to $399 14 1.6%
$400 to $449 15 1.7%
$450 to $499 17 1.9%
$500 to $549 120 13.5%
$550 to $599 37 4.1%
$600 to $649 123 13.8%
$650 to $699 110 12.3%
$700 to $749 82 9.2%
$750 to $799 40 4.5%
$800 to $899 67 7.5%
$900 to $999 109 12.2%
$1,000 to $1,249 27 3.0%
$1,250 to $1,499 2 0.2%
$1,500 to $1,999 0 0.0%
$2,000 or more 0 0.0%
No cash rent 18 2.0%
Median Contract Rent $650
Average Contract Rent $642
RENTER-OCCUPIED HOUSING UNITS BY INCLUSION OF
UTILITIES IN RENT
Total 892 100.0%
Pay extra for one or more utilities 757 84.9%
No extra payment for any utilities 135 15.1%
HOUSING UNITS BY UNITS IN STRUCTURE
Total 1,350 100.0%
1, detached 163 12.1%
1, attached 55 4.1%
2 273 20.2%
3or4 467 34.6%
5to9 140 10.4%
10 to 19 85 6.3%
20 to 49 7 0.5%
50 or more 161 11.9%
Mobile home 0 0.0%
Boat, RV, van, etc. 0 0.0%
Source: U.S. Census Bureau, 2005-2009 American Community Survey Reliability: [II high [I] medium f§ low

July 15, 2014



150 N Main St. Bristol, CT

Drive Time: 2 minutes

ACS Housing Summary

150 N Main St, Bristol, Connecticut, 06010,

Prepared by Robert Goman

HOUSING UNITS BY YEAR STRUCTURE BUILT

Total
Built 2005 or later
Built 2000 to 2004
Built 1990 to 1999
Built 1980 to 1989
Built 1970 to 1979
Built 1960 to 1969
Built 1950 to 1959
Built 1940 to 1949
Built 1939 or earlier

Median Year Structure Built

OCCUPIED HOUSING UNITS BY YEAR HOUSEHOLDER MOVED
INTO UNIT
Total
Owner occupied
Moved in 2005 or later
Moved in 2000 to 2004
Moved in 1990 to 1999
Moved in 1980 to 1989
Moved in 1970 to 1979
Moved in 1969 or earlier
Renter occupied
Moved in 2005 or later
Moved in 2000 to 2004
Moved in 1990 to 1999
Moved in 1980 to 1989
Moved in 1970 to 1979
Moved in 1969 or earlier

Median Year Householder Moved Into Unit

OCCUPIED HOUSING UNITS BY HOUSE HEATING FUEL
Total
Utility gas
Bottled, tank, or LP gas
Electricity
Fuel oil, kerosene, etc.
Coal or coke
Wood
Solar energy
Other fuel
No fuel used

Source: U.S. Census Bureau, 2005-2009 American Community Survey

2005-2009
ACS Estimate

1,350
38

32

26
156
109
57
109
108
715

1940

1,148

45
58
56
62

34

510
249
101

26

2005

1,148
376
14
317
428

O VU O wWw o

Percent

100.0%
2.8%
2.4%
1.9%

11.6%
8.1%
4.2%
8.1%
8.0%

53.0%

100.0%

3.9%
5.1%
4.9%
5.4%
0.1%
3.0%

44.4%
21.7%
8.8%
2.3%
0.0%
0.4%

100.0%
32.8%
1.2%
27.6%
37.3%
0.0%
0.3%
0.0%
0.8%
0.0%

Reliability: [II high

[l medium [ low
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ACS Housing Summary

150 N Main St. Bristol, CT Prepared by Robert Goman
150 N Main St, Bristol, Connecticut, 06010,
Drive Time: 2 minutes

2005-2009
ACS Estimate Percent

OCCUPIED HOUSING UNITS BY VEHICLES AVAILABLE
Total 1,148 100.0%
Owner occupied

No vehicle available 0 0.0%
1 vehicle available 89 7.8%
2 vehicles available 77 6.7%
3 vehicles available 45 3.9%
4 vehicles available 41 3.6%
5 or more vehicles available 4 0.3%

Renter occupied

No vehicle available 235 20.5%
1 vehicle available 466 40.6%
2 vehicles available 147 12.8%
3 vehicles available 39 3.4%
4 vehicles available 0 0.0%
5 or more vehicles available 5 0.4%
Average Number of Vehicles Available 1.3
Source: U.S. Census Bureau, 2005-2009 American Community Survey Reliability: [II high [I] medium f§ low
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ACS Housing Summary

150 N Main St. Bristol, CT
150 N Main St, Bristol, Connecticut, 06010,
Drive Time: 3 minutes

Prepared by Robert Goman

2005-2009
ACS Estimate

TOTALS
Total Population

Total Households
Total Housing Units

OWNER-OCCUPIED HOUSING UNITS BY VALUE
Total

Less than $10,000
$10,000 to $14,999
$15,000 to $19,999
$20,000 to $24,999
$25,000 to $29,999
$30,000 to $34,999
$35,000 to $39,999
$40,000 to $49,999
$50,000 to $59,999
$60,000 to $69,999
$70,000 to $79,999
$80,000 to $89,999
$90,000 to $99,999
$100,000 to $124,999
$125,000 to $149,999
$150,000 to $174,999
$175,000 to $199,999
$200,000 to $249,999
$250,000 to $299,999
$300,000 to $399,999
$400,000 to $499,999
$500,000 to $749,999
$750,000 to $999,999
$1,000,000 or more

Median Home Value
Average Home Value

OWNER-OCCUPIED HOUSING UNITS BY MORTGAGE STATUS
Total
Housing units with a mortgage/contract to purchase/similar debt
Second mortgage only
Home equity loan only
Both second mortgage and home equity loan
No second mortgage and no home equity loan
Housing units without a mortgage

AVERAGE VALUE BY MORTGAGE STATUS

Housing units with a mortgage
Housing units without a mortgage

Source: U.S. Census Bureau, 2005-2009 American Community Survey

10,377
AR3751}
4,759

1,697

N O W O OO0 o

W O N O

109
167
263
402
411
146
85
27
19
14

$190,920

N/A

1,697
1,320

188
268

19
843
377

N/A
N/A

Percent

100.0%
0.0%
0.0%
0.0%
0.0%
0.5%
0.0%
0.4%
1.1%
0.0%
0.1%
0.5%
0.0%
0.5%
6.4%
9.8%

15.5%
23.7%
24.2%
8.6%
5.0%
1.6%
1.1%
0.8%
0.0%

100.0%
77.8%
11.1%
15.8%

1.1%
49.7%
22.2%

Reliability: [II high

[l medium [ low
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ACS Housing Summary

150 N Main St. Bristol, CT Prepared by Robert Goman
150 N Main St, Bristol, Connecticut, 06010,
Drive Time: 3 minutes

2005-2009
ACS Estimate Percent
RENTER-OCCUPIED HOUSING UNITS BY CONTRACT RENT
Total 2,674 100.0%
With cash rent 2,586 96.7%
Less than $100 3 0.1%
$100 to $149 29 1.1%
$150 to $199 89 3.3%
$200 to $249 150 5.6%
$250 to $299 31 1.2%
$300 to $349 18 0.7%
$350 to $399 35 1.3%
$400 to $449 86 3.2%
$450 to $499 80 3.0%
$500 to $549 365 13.6%
$550 to $599 122 4.6%
$600 to $649 198 7.4%
$650 to $699 343 12.8%
$700 to $749 286 10.7%
$750 to $799 203 7.6%
$800 to $899 216 8.1%
$900 to $999 203 7.6%
$1,000 to $1,249 110 4.1%
$1,250 to $1,499 17 0.6%
$1,500 to $1,999 0 0.0%
$2,000 or more 0 0.0%
No cash rent 88 3.3%
Median Contract Rent $663
Average Contract Rent $639
RENTER-OCCUPIED HOUSING UNITS BY INCLUSION OF
UTILITIES IN RENT
Total 2,674 100.0%
Pay extra for one or more utilities 2,362 88.3%
No extra payment for any utilities 312 11.7%
HOUSING UNITS BY UNITS IN STRUCTURE
Total 4,759 100.0%
1, detached 1,126 23.7%
1, attached 166 3.5%
2 1,210 25.4%
3or4 1,335 28.1%
5to9 393 8.3%
10 to 19 155 3.3%
20 to 49 99 2.1%
50 or more 275 5.8%
Mobile home 0 0.0%
Boat, RV, van, etc. 0 0.0%
Source: U.S. Census Bureau, 2005-2009 American Community Survey Reliability: [II high [I] medium f§ low
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ACS Housing Summary

150 N Main St. Bristol, CT Prepared by Robert Goman
150 N Main St, Bristol, Connecticut, 06010,
Drive Time: 3 minutes

2005-2009
ACS Estimate Percent
HOUSING UNITS BY YEAR STRUCTURE BUILT
Total 4,759 100.0%
Built 2005 or later 38 0.8%
Built 2000 to 2004 49 1.0%
Built 1990 to 1999 86 1.8%
Built 1980 to 1989 464 9.7%
Built 1970 to 1979 347 7.3%
Built 1960 to 1969 317 6.7%
Built 1950 to 1959 524 11.0%
Built 1940 to 1949 520 10.9%
Built 1939 or earlier 2,413 50.7%
Median Year Structure Built 1940
OCCUPIED HOUSING UNITS BY YEAR HOUSEHOLDER MOVED
INTO UNIT
Total 4,371 100.0%
Owner occupied
Moved in 2005 or later 340 7.8%
Moved in 2000 to 2004 420 9.6%
Moved in 1990 to 1999 367 8.4%
Moved in 1980 to 1989 257 5.9%
Moved in 1970 to 1979 69 1.6%
Moved in 1969 or earlier 243 5.6%
Renter occupied
Moved in 2005 or later 1,320 30.2%
Moved in 2000 to 2004 923 21.1%
Moved in 1990 to 1999 300 6.9%
Moved in 1980 to 1989 79 1.8%
Moved in 1970 to 1979 23 0.5%
Moved in 1969 or earlier 30 0.7%
Median Year Householder Moved Into Unit 2003
OCCUPIED HOUSING UNITS BY HOUSE HEATING FUEL
Total 4,371 100.0%
Utility gas 1,562 35.7%
Bottled, tank, or LP gas 23 0.5%
Electricity 965 22.1%
Fuel oil, kerosene, etc. 1,787 40.9%
Coal or coke 0 0.0%
Wood 18 0.4%
Solar energy 0 0.0%
Other fuel 9 0.2%
No fuel used 7 0.2%
Source: U.S. Census Bureau, 2005-2009 American Community Survey Reliability: [II high [I] medium f§ low
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ACS Housing Summary

150 N Main St. Bristol, CT Prepared by Robert Goman
150 N Main St, Bristol, Connecticut, 06010,
Drive Time: 3 minutes

2005-2009
ACS Estimate Percent
OCCUPIED HOUSING UNITS BY VEHICLES AVAILABLE
Total 4,371 100.0%
Owner occupied
No vehicle available 51 1.2%
1 vehicle available 502 11.5%
2 vehicles available 709 16.2%
3 vehicles available 290 6.6%
4 vehicles available 109 2.5%
5 or more vehicles available 36 0.8%
Renter occupied
No vehicle available 476 10.9%
1 vehicle available 1,282 29.3%
2 vehicles available 724 16.6%
3 vehicles available 159 3.6%
4 vehicles available 23 0.5%
5 or more vehicles available 10 0.2%
Average Number of Vehicles Available 1.5
Source: U.S. Census Bureau, 2005-2009 American Community Survey Reliability: [II high [I] medium f§ low
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ACS Housing Summary

150 N Main St. Bristol, CT
150 N Main St, Bristol, Connecticut, 06010,
Drive Time: 4 minutes

Prepared by Robert Goman

2005-2009
ACS Estimate
TOTALS
Total Population 16,032
Total Households 6,760
Total Housing Units 7,302
OWNER-OCCUPIED HOUSING UNITS BY VALUE
Total 3,018
Less than $10,000 2
$10,000 to $14,999 2
$15,000 to $19,999 0
$20,000 to $24,999 0
$25,000 to $29,999 20
$30,000 to $34,999 0
$35,000 to $39,999 15
$40,000 to $49,999 19
$50,000 to $59,999 12
$60,000 to $69,999 2
$70,000 to $79,999 27
$80,000 to $89,999 0
$90,000 to $99,999 21
$100,000 to $124,999 209
$125,000 to $149,999 301
$150,000 to $174,999 414
$175,000 to $199,999 597
$200,000 to $249,999 781
$250,000 to $299,999 258
$300,000 to $399,999 206
$400,000 to $499,999 55
$500,000 to $749,999 52
$750,000 to $999,999 21
$1,000,000 or more 3
Median Home Value $194,451
Average Home Value N/A
OWNER-OCCUPIED HOUSING UNITS BY MORTGAGE STATUS
Total 3,018
Housing units with a mortgage/contract to purchase/similar debt 2,317
Second mortgage only 304
Home equity loan only 480
Both second mortgage and home equity loan 32
No second mortgage and no home equity loan 1,501
Housing units without a mortgage 701
AVERAGE VALUE BY MORTGAGE STATUS
Housing units with a mortgage N/A
Housing units without a mortgage N/A

Source: U.S. Census Bureau, 2005-2009 American Community Survey

Percent

100.0%
0.1%
0.1%
0.0%
0.0%
0.7%
0.0%
0.5%
0.6%
0.4%
0.1%
0.9%
0.0%
0.7%
6.9%

10.0%
13.7%
19.8%
25.9%
8.5%
6.8%
1.8%
1.7%
0.7%
0.1%

100.0%
76.8%
10.1%
15.9%

1.1%
49.7%
23.2%

Reliability: [II high

[l medium [ low
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ACS Housing Summary

150 N Main St. Bristol, CT Prepared by Robert Goman
150 N Main St, Bristol, Connecticut, 06010,
Drive Time: 4 minutes

2005-2009
ACS Estimate Percent
RENTER-OCCUPIED HOUSING UNITS BY CONTRACT RENT
Total 3,743 100.0%
With cash rent 3,618 96.7%
Less than $100 9 0.2%
$100 to $149 30 0.8%
$150 to $199 104 2.8%
$200 to $249 165 4.4%
$250 to $299 61 1.6%
$300 to $349 19 0.5%
$350 to $399 43 1.1%
$400 to $449 121 3.2%
$450 to $499 94 2.5%
$500 to $549 472 12.6%
$550 to $599 146 3.9%
$600 to $649 254 6.8%
$650 to $699 414 11.1%
$700 to $749 420 11.2%
$750 to $799 307 8.2%
$800 to $899 327 8.7%
$900 to $999 289 7.7%
$1,000 to $1,249 289 7.7%
$1,250 to $1,499 52 1.4%
$1,500 to $1,999 0 0.0%
$2,000 or more 2 0.1%
No cash rent 125 3.3%
Median Contract Rent N/A
Average Contract Rent N/A
RENTER-OCCUPIED HOUSING UNITS BY INCLUSION OF
UTILITIES IN RENT
Total 3,743 100.0%
Pay extra for one or more utilities 3,396 90.7%
No extra payment for any utilities 346 9.2%
HOUSING UNITS BY UNITS IN STRUCTURE
Total 7,302 100.0%
1, detached 2,177 29.8%
1, attached 237 3.2%
2 1,644 22.5%
3or4 1,730 23.7%
5to9 583 8.0%
10 to 19 329 4.5%
20 to 49 198 2.7%
50 or more 402 5.5%
Mobile home 2 0.0%
Boat, RV, van, etc. 0 0.0%
Source: U.S. Census Bureau, 2005-2009 American Community Survey Reliability: [II high [I] medium f§ low
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150 N Main St. Bristol, CT

Drive Time: 4 minutes

ACS Housing Summary

150 N Main St, Bristol, Connecticut, 06010,

Prepared by Robert Goman

HOUSING UNITS BY YEAR STRUCTURE BUILT

Total
Built 2005 or later
Built 2000 to 2004
Built 1990 to 1999
Built 1980 to 1989
Built 1970 to 1979
Built 1960 to 1969
Built 1950 to 1959
Built 1940 to 1949
Built 1939 or earlier

Median Year Structure Built

OCCUPIED HOUSING UNITS BY YEAR HOUSEHOLDER MOVED
INTO UNIT
Total
Owner occupied
Moved in 2005 or later
Moved in 2000 to 2004
Moved in 1990 to 1999
Moved in 1980 to 1989
Moved in 1970 to 1979
Moved in 1969 or earlier
Renter occupied
Moved in 2005 or later
Moved in 2000 to 2004
Moved in 1990 to 1999
Moved in 1980 to 1989
Moved in 1970 to 1979
Moved in 1969 or earlier

Median Year Householder Moved Into Unit

OCCUPIED HOUSING UNITS BY HOUSE HEATING FUEL
Total
Utility gas
Bottled, tank, or LP gas
Electricity
Fuel oil, kerosene, etc.
Coal or coke
Wood
Solar energy
Other fuel
No fuel used

Source: U.S. Census Bureau, 2005-2009 American Community Survey

2005-2009
ACS Estimate

7,302
49

95
284
844
535
593
908
851
3,143

1946

6,760

525
753
687
435
186
433

1,775
1,383
421
94

29

42

2002
6,760
2,181

50
1,632
2,835

42

14

Percent

100.0%
0.7%
1.3%
3.9%

11.6%
7.3%
8.1%

12.4%

11.7%

43.0%

100.0%

7.8%
11.1%
10.2%

6.4%

2.8%

6.4%

26.3%
20.5%
6.2%
1.4%
0.4%
0.6%

100.0%
32.3%
0.7%
24.1%
41.9%
0.0%
0.6%
0.0%
0.2%
0.1%

Reliability: [II high

[l medium [ low
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ACS Housing Summary

150 N Main St. Bristol, CT Prepared by Robert Goman
150 N Main St, Bristol, Connecticut, 06010,
Drive Time: 4 minutes

2005-2009
ACS Estimate Percent
OCCUPIED HOUSING UNITS BY VEHICLES AVAILABLE
Total 6,760 100.0%
Owner occupied
No vehicle available 95 1.4%
1 vehicle available 837 12.4%
2 vehicles available 1,340 19.8%
3 vehicles available 505 7.5%
4 vehicles available 170 2.5%
5 or more vehicles available 70 1.0%
Renter occupied
No vehicle available 587 8.7%
1 vehicle available 1,862 27.5%
2 vehicles available 1,009 14.9%
3 vehicles available 241 3.6%
4 vehicles available 28 0.4%
5 or more vehicles available 15 0.2%
Average Number of Vehicles Available N/A
Source: U.S. Census Bureau, 2005-2009 American Community Survey Reliability: [II high [I] medium f§ low
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Dominant Tapestry Site Map

150 N Main St. Bristol, CT Prepared by Robert Goman
150 N Main St, Bristol, Connecticut, 06010 Latitude: 41.674535
Drive Time: 2, 3, 4 Minutes Longitude: -72.946164

L5 Senior Styles

090034060.011
L1 High Society
090034059.002

L1 High Society
090034058.003

L7 High Hopes
090034058.004

7-«*Lu

24

L10 Traditional Living
090034051.001

L2 Upscale Avenues
090034058.001
0

L10 Traditional Living
090034051.002

L5 enior Styles
090034061.002

L5 Senior Styles
090034057.001

L8 Global Roots
090034061.003

L10 Traditional Living
090034056.006 74

L10 Traditional Living

090034056.006
L10 Traditional Living
24 090034055.001
24

L10 Traditional Living

0 0.4 _mi 090034055.002 24
|—||_ rrjgh Society
090034056.007
0:65kim
- Tapestry LifeMode
j U enter & L1 High Society: Afluent, welk-educated. 7 LT High Hopes: Young households sirving
‘- married-couple homeowners for the “American Dream”
c & L2 Upscale Avenues: Prosperous, married-couple 77 L8 Global Roots: Ethnic and culturally diverse
—"0 A 3 homeowners in different housing families
= ) = 3 A" L3 Metropolis: City dwellers in older homes A" L9 Family Portrait Youth, family life, and children
< = g reflecting the diversity of urban culture 7 L10 Traditional Living: Middle-aged, middle
S & L4 Solo Acts: Urban young singles on the move income—Middle America
af® L5 Senior Styles: Senior Mestyles by income, age, &7 L1 Factories and Farms: Hardworking families
adC W and housing type in small communities, settled near jobs
ga= 7 L6 Scholars and Patriots: College, military & L12 American Quilt Households in small towns
J ~ environments and rural areas
) A .

Source: Esri
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Dominant Tapestry Site Map

150 N Main St. Bristol, CT
150 N Main St, Bristol, Connecticut, 06010
Drive Time: 2, 3, 4 Minutes

Prepared by Robert Goman

Tapestry Segmentation

Tapestry Segmentation represents the fourth generation of market segmentation systems that began 30 years ago. The 65-
segment Tapestry Segmentation system classifies U.S. neighborhoods based on their socioeconomic and demographic
composition. Each segment is identified by its two-digit Segment Code. Match the two-digit segment labels on the map to the
list below. A longer description of each segment is available at:

http://www.esri.com/library/whitepapers/pdfs/community-tapestry.pdf

Segment 01: Top Rung Segment 34: Family Foundations
Segment 02: Suburban Splendor Segment 35: International Marketplace
Segment 03: Connoisseurs Segment 36: Old and Newcomers
Segment 04: Boomburbs Segment 37: Prairie Living

Segment 05: Wealthy Seaboard Suburbs Segment 38: Industrious Urban Fringe
Segment 06: Sophisticated Squires Segment 39: Young and Restless
Segment 07: Exurbanites Segment 40: Military Proximity
Segment 08: Laptops and Lattes Segment 41: Crossroads

Segment 09: Urban Chic Segment 42: Southern Satellites
Segment 10: Pleasant-Ville Segment 43: The Elders

Segment 11: Pacific Heights Segment 44: Urban Melting Pot
Segment 12: Up and Coming Families Segment 45: City Strivers

Segment 13: In Style Segment 46: Rooted Rural

Segment 14: Prosperous Empty Nesters Segment 47: Las Casas

Segment 15: Silver and Gold Segment 48: Great Expectations
Segment 16: Enterprising Professionals Segment 49: Senior Sun Seekers
Segment 17: Green Acres Segment 50: Heartland Communities
Segment 18: Cozy and Comfortable Segment 51: Metro City Edge
Segment 19: Milk and Cookies Segment 52: Inner City Tenants
Segment 20: City Lights Segment 53: Home Town

Segment 21: Urban Villages Segment 54: Urban Rows

Segment 22: Metropolitans Segment 55: College Towns
Segment 23: Trendsetters Segment 56: Rural Bypasses
Segment 24: Main Street, USA Segment 57: Simple Living
Segment 25: Salt of the Earth Segment 58: NeWest Residents
Segment 26: Midland Crowd Segment 59: Southwestern Families
Segment 27: Metro Renters Segment 60: City Dimensions
Segment 28: Aspiring Young Families Segment 61: High Rise Renters
Segment 29: Rustbelt Retirees Segment 62: Modest Income Homes
Segment 30: Retirement Communities Segment 63: Dorms to Diplomas
Segment 31: Rural Resort Dwellers Segment 64: City Commons
Segment 32: Rustbelt Traditions Segment 65: Social Security Set
Segment 33: Midlife Junction Segment 66: Unclassified

Source: Esri
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http://www.esri.com/library/whitepapers/pdfs/community-tapestry.pdf

Demographic and Income Profile

150 N Main St. Bristol, CT

150 N Main St, Bristol, Connecticut, 06010,

Drive Time: 2 minutes

Prepared by Robert Goman

Summary Census 2010 2013 2018
Population 2,609 2,583 2,575
Households 1,153 1,139 1,131
Families 556 547 538
Average Household Size 2.05 2.06 2.06
Owner Occupied Housing Units 227 206 209
Renter Occupied Housing Units 926 933 922
Median Age 38.1 38.9 40.3

Trends: 2013 - 2018 Annual Rate Area State National
Population -0.06% 0.24% 0.71%
Households -0.14% 0.26% 0.74%
Families -0.33% 0.15% 0.63%
Owner HHs 0.29% 0.33% 0.94%
Median Household Income 1.80% 3.37% 3.03%

2013 2018

Households by Income Number Percent Number Percent
<$15,000 340 29.9% 338 29.9%
$15,000 - $24,999 78 6.8% 64 5.7%
$25,000 - $34,999 165 14.5% 117 10.3%
$35,000 - $49,999 244 21.4% 240 21.2%
$50,000 - $74,999 148 13.0% 163 14.4%
$75,000 - $99,999 72 6.3% 95 8.4%
$100,000 - $149,999 74 6.5% 90 8.0%
$150,000 - $199,999 8 0.7% 12 1.1%
$200,000+ 10 0.9% 14 1.2%
Median Household Income $33,930 $37,087
Average Household Income $43,369 $48,934
Per Capita Income $19,670 $21,938

Census 2010 2013 2018

Population by Age Number Percent Number Percent Number Percent
0-4 174 6.7% 168 6.5% 166 6.4%
5-9 160 6.1% 152 5.9% 140 5.4%
10 - 14 158 6.1% 149 5.8% 137 5.3%
15-19 154 5.9% 152 5.9% 144 5.6%
20 - 24 187 7.2% 184 7.1% 179 7.0%
25 - 34 380 14.6% 373 14.4% 351 13.6%
35-44 306 11.7% 297 11.5% 297 11.5%
45 - 54 297 11.4% 305 11.8% 301 11.7%
55 - 64 257 9.9% 261 10.1% 268 10.4%
65 - 74 185 7.1% 202 7.8% 239 9.3%
75 - 84 159 6.1% 151 5.8% 164 6.4%

85+ 191 7.3% 191 7.4% 189 7.3%
Census 2010 2013 2018

Race and Ethnicity Number Percent Number Percent Number Percent
White Alone 2,061 79.0% 1,993 77.2% 1,925 74.8%
Black Alone 165 6.3% 170 6.6% 179 7.0%
American Indian Alone 5 0.2% 7 0.3% 8 0.3%
Asian Alone 25 1.0% 28 1.1% 31 1.2%
Pacific Islander Alone 1 0.0% 1 0.0% 1 0.0%
Some Other Race Alone 231 8.9% 252 9.8% 288 11.2%
Two or More Races 122 4.7% 131 5.1% 143 5.6%
Hispanic Origin (Any Race) 572 21.9% 626 24.2% 725 28.2%

Data Note: Income is expressed in current dollars.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2013 and 2018.
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Demographic and Income Profile

GOMAN
YORK 150 N Main St. Bristol, CT Prepared by Robert Goman

150 N Main St, Bristol, Connecticut, 06010,

Drive Time: 2 minutes

Trends 2013-2018
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2013 Percent Hispanic Origin: 24.2%

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2013 and 2018.
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Demographic and Income Profile

150 N Main St. Bristol, CT

150 N Main St, Bristol, Connecticut, 06010,

Drive Time: 3 minutes

Prepared by Robert Goman

Summary Census 2010 2013 2018
Population 10,011 9,948 9,952
Households 4,317 4,284 4,277
Families 2,311 2,280 2,257
Average Household Size 2.24 2.25 2.25
Owner Occupied Housing Units 1,554 1,435 1,452
Renter Occupied Housing Units 2,763 2,849 2,825
Median Age 35.5 36.1 37.4

Trends: 2013 - 2018 Annual Rate Area State National
Population 0.01% 0.24% 0.71%
Households -0.03% 0.26% 0.74%
Families -0.20% 0.15% 0.63%
Owner HHs 0.24% 0.33% 0.94%
Median Household Income 2.89% 3.37% 3.03%

2013 2018

Households by Income Number Percent Number Percent
<$15,000 706 16.5% 687 16.1%
$15,000 - $24,999 399 9.3% 334 7.8%
$25,000 - $34,999 653 15.2% 477 11.2%
$35,000 - $49,999 758 17.7% 728 17.0%
$50,000 - $74,999 782 18.3% 843 19.7%
$75,000 - $99,999 427 10.0% 518 12.1%
$100,000 - $149,999 410 9.6% 486 11.4%
$150,000 - $199,999 40 0.9% 60 1.4%
$200,000+ 109 2.5% 143 3.3%
Median Household Income $41,272 $47,593
Average Household Income $58,421 $68,006
Per Capita Income $25,479 $29,503

Census 2010 2013 2018

Population by Age Number Percent Number Percent Number Percent
0-4 650 6.5% 626 6.3% 626 6.3%
5-9 647 6.5% 600 6.0% 554 5.6%
10 - 14 636 6.4% 619 6.2% 563 5.7%
15-19 636 6.4% 626 6.3% 603 6.1%
20 - 24 749 7.5% 750 7.5% 710 7.1%
25 - 34 1,620 16.2% 1,607 16.2% 1,576 15.8%
35-44 1,379 13.8% 1,312 13.2% 1,320 13.3%
45 - 54 1,367 13.7% 1,381 13.9% 1,293 13.0%
55 - 64 1,001 10.0% 1,093 11.0% 1,170 11.8%
65 - 74 552 5.5% 610 6.1% 781 7.8%
75 - 84 428 4.3% 384 3.9% 417 4.2%

85+ 345 3.4% 342 3.4% 338 3.4%
Census 2010 2013 2018

Race and Ethnicity Number Percent Number Percent Number Percent
White Alone 8,192 81.8% 7,994 80.4% 7,775 78.1%
Black Alone 543 5.4% 560 5.6% 600 6.0%
American Indian Alone 23 0.2% 28 0.3% 30 0.3%
Asian Alone 144 1.4% 155 1.6% 174 1.7%
Pacific Islander Alone 3 0.0% 4 0.0% 4 0.0%
Some Other Race Alone 716 7.2% 785 7.9% 902 9.1%
Two or More Races 391 3.9% 422 4.2% 467 4.7%
Hispanic Origin (Any Race) 1,768 17.7% 1,945 19.6% 2,270 22.8%

Data Note: Income is expressed in current dollars.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2013 and 2018.
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Demographic and Income Profile

GOMAN
YORK 150 N Main St. Bristol, CT Prepared by Robert Goman

150 N Main St, Bristol, Connecticut, 06010,

Drive Time: 3 minutes

Trends 2013-2018
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Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2013 and 2018.
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Demographic and Income Profile

150 N Main St. Bristol, CT

150 N Main St, Bristol, Connecticut, 06010,

Drive Time: 4 minutes

Prepared by Robert Goman

Summary Census 2010 2013 2018
Population 15,786 15,729 15,772
Households 6,713 6,689 6,707
Families 3,739 3,699 3,673
Average Household Size 2.30 2.30 2.30
Owner Occupied Housing Units 2,842 2,649 2,665
Renter Occupied Housing Units 3,871 4,039 4,042
Median Age 35.7 36.2 37.3

Trends: 2013 - 2018 Annual Rate Area State National
Population 0.05% 0.24% 0.71%
Households 0.05% 0.26% 0.74%
Families -0.14% 0.15% 0.63%
Owner HHs 0.12% 0.33% 0.94%
Median Household Income 2.95% 3.37% 3.03%

2013 2018

Households by Income Number Percent Number Percent
<$15,000 929 13.9% 898 13.4%
$15,000 - $24,999 609 9.1% 497 7.4%
$25,000 - $34,999 936 14.0% 671 10.0%
$35,000 - $49,999 1,241 18.6% 1,191 17.8%
$50,000 - $74,999 1,163 17.4% 1,246 18.6%
$75,000 - $99,999 751 11.2% 907 13.5%
$100,000 - $149,999 753 11.3% 876 13.1%
$150,000 - $199,999 126 1.9% 184 2.7%
$200,000+ 183 2.7% 237 3.5%
Median Household Income $44,356 $51,300
Average Household Income $63,221 $73,490
Per Capita Income $27,359 $31,736

Census 2010 2013 2018

Population by Age Number Percent Number Percent Number Percent
0-4 1,011 6.4% 974 6.2% 973 6.2%
5-9 996 6.3% 942 6.0% 878 5.6%
10 - 14 993 6.3% 962 6.1% 891 5.6%
15-19 989 6.3% 975 6.2% 939 6.0%
20 - 24 1,158 7.3% 1,188 7.6% 1,138 7.2%
25 - 34 2,587 16.4% 2,563 16.3% 2,536 16.1%
35-44 2,220 14.1% 2,132 13.6% 2,135 13.5%
45 - 54 2,254 14.3% 2,235 14.2% 2,083 13.2%
55 - 64 1,617 10.2% 1,762 11.2% 1,903 12.1%
65 - 74 866 5.5% 974 6.2% 1,232 7.8%
75 - 84 645 4.1% 581 3.7% 626 4.0%

85+ 449 2.8% 442 2.8% 439 2.8%
Census 2010 2013 2018

Race and Ethnicity Number Percent Number Percent Number Percent
White Alone 13,122 83.1% 12,847 81.7% 12,527 79.4%
Black Alone 830 5.3% 865 5.5% 937 5.9%
American Indian Alone 36 0.2% 43 0.3% 48 0.3%
Asian Alone 259 1.6% 279 1.8% 317 2.0%
Pacific Islander Alone 4 0.0% 5 0.0% 5 0.0%
Some Other Race Alone 992 6.3% 1,099 7.0% 1,275 8.1%
Two or More Races 541 3.4% 591 3.8% 663 4.2%
Hispanic Origin (Any Race) 2,407 15.2% 2,664 16.9% 3,137 19.9%

Data Note: Income is expressed in current dollars.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2013 and 2018.
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Demographic and Income Profile

GOMAN
YORK 150 N Main St. Bristol, CT Prepared by Robert Goman

150 N Main St, Bristol, Connecticut, 06010,

Drive Time: 4 minutes

Trends 2013-2018
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Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2013 and 2018.
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Housing Profile

150 N Main St. Bristol, CT Prepared by Robert Goman
150 N Main St, Bristol, Connecticut, 06010,
Drive Time: 2 minutes

Population Households
2010 Total Population 2,609 2013 Median Household Income $33,930
2013 Total Population 2,583 2018 Median Household Income $37,087
2018 Total Population 2,575 2013-2018 Annual Rate 1.80%
2013-2018 Annual Rate -0.06%
Census 2010 2013 2018
Housing Units by Occupancy Status and Tenure Number Percent Number Percent Number Percent
Total Housing Units 1,349 100.0% 1,331 100.0% 1,303 100.0%
Occupied 1,153 85.5% 1,139 85.6% 1,131 86.8%
Owner 227 16.8% 206 15.5% 209 16.0%
Renter 926 68.6% 933 70.1% 922 70.8%
Vacant 196 14.5% 192 14.4% 172 13.2%
2013 2018
Owner Occupied Housing Units by Value Number Percent Number Percent
Total 205 100.0% 210 100.0%
<$50,000 8 3.9% 8 3.8%
$50,000-$99,999 28 13.7% 27 12.9%
$100,000-$149,999 59 28.8% 31 14.8%
$150,000-$199,999 71 34.6% 50 23.8%
$200,000-$249,999 24 11.7% 34 16.2%
$250,000-$299,999 7 3.4% 17 8.1%
$300,000-$399,999 5 2.4% 17 8.1%
$400,000-$499,999 2 1.0% 10 4.8%
$500,000-$749,999 0 0.0% 7 3.3%
$750,000-$999,999 0 0.0% 5 2.4%
$1,000,000+ 1 0.5% 4 1.9%
Median Value $155,214 $188,555
Average Value $164,132 $241,031

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2013 and 2018.
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Housing Profile

150 N Main St. Bristol, CT
150 N Main St, Bristol, Connecticut, 06010,
Drive Time: 2 minutes

Prepared by Robert Goman

Census 2010 Owner Occupied Housing Units by Mortgage Status
Total
Owned with a Mortgage/Loan
Owned Free and Clear

Census 2010 Vacant Housing Units by Status

Total
For Rent
Rented- Not Occupied
For Sale Only
Sold - Not Occupied
Seasonal/Recreational/Occasional Use
For Migrant Workers
Other Vacant

Census 2010 Occupied Housing Units by Age of Householder and Home Ownership

Total
15-24
25-34
35-44
45-54
55-64
65-74
75-84
85+

Occupied Units
1,152

85

218

200

197

183

126

89

54

Census 2010 Occupied Housing Units by Race/Ethnicity of Householder and Home Ownership

Total
White Alone
Black/African American
American Indian/Alaska
Asian Alone
Pacific Islander Alone
Other Race Alone
Two or More Races

Hispanic Origin

Census 2010 Occupied Housing Units by Size and Home Ownership

Total
1-Person
2-Person
3-Person
4-Person
5-Person
6-Person
7+ Person

Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1.
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1,155
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70
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Number
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50

Number
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Percent
100.0%
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Percent
100.0%
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1.0%
5.1%
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1.5%
0.0%
27.6%
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Number
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2
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8

% of Occupied
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0.0%
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18.5%

11.4%

Owner Occupied Units

Number
227

68

74

34

25

15

7

4

% of Occupied
19.7%
13.5%
23.9%
22.5%
25.0%
30.0%
25.9%
36.4%
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Housing Profile

150 N Main St. Bristol, CT

150 N Main St, Bristol, Connecticut, 06010,

Drive Time: 3 minutes

Prepared by Robert Goman

Population

2010 Total Population
2013 Total Population
2018 Total Population
2013-2018 Annual Rate

10,011
9,948
9,952

0.01%

Housing Units by Occupancy Status and Tenure

Total Housing Units
Occupied
Owner
Renter
Vacant

Owner Occupied Housing Units by Value

Total
<$50,000
$50,000-$99,999
$100,000-$149,999
$150,000-$199,999
$200,000-$249,999
$250,000-$299,999
$300,000-$399,999
$400,000-$499,999
$500,000-$749,999
$750,000-$999,999
$1,000,000+

Median Value
Average Value

Census 2010

Number
4,925
4,317
1,554
2,763

608

Households

2013 Median Household Income
2018 Median Household Income
2013-2018 Annual Rate

2013
Percent Number Percent
100.0% 4,883 100.0%
87.7% 4,284 87.7%
31.6% 1,435 29.4%
56.1% 2,849 58.3%
12.3% 599 12.3%
2013

Number Percent
1,434 100.0%
21 1.5%
95 6.6%
316 22.0%
652 45.5%
236 16.5%
61 4.3%
32 2.2%
8 0.6%
0.1%
1 0.1%
10 0.7%

$171,875

$181,753

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2013 and 2018.

Number
4,857
4,277
1,452
2,825

580

Number
1,453
21

93
167
466
317
142
101
40

57

29

20

$197,881
$247,933

$41,272
$47,593
2.89%

2018
Percent
100.0%
88.1%
29.9%
58.2%
11.9%

2018
Percent
100.0%
1.4%
6.4%
11.5%
32.1%
21.8%
9.8%
7.0%
2.8%
3.9%
2.0%
1.4%
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Housing Profile

150 N Main St. Bristol, CT
150 N Main St, Bristol, Connecticut, 06010,
Drive Time: 3 minutes

Prepared by Robert Goman

Census 2010 Owner Occupied Housing Units by Mortgage Status
Total
Owned with a Mortgage/Loan
Owned Free and Clear

Census 2010 Vacant Housing Units by Status

Total
For Rent
Rented- Not Occupied
For Sale Only
Sold - Not Occupied
Seasonal/Recreational/Occasional Use
For Migrant Workers
Other Vacant

Census 2010 Occupied Housing Units by Age of Householder and Home Ownership

Total
15-24
25-34
35-44
45-54
55-64
65-74
75-84
85+

Occupied Units
4,317

273

863

848

850

675

377

277

154

Census 2010 Occupied Housing Units by Race/Ethnicity of Householder and Home Ownership

Total
White Alone
Black/African American
American Indian/Alaska
Asian Alone
Pacific Islander Alone
Other Race Alone
Two or More Races

Hispanic Origin

Census 2010 Occupied Housing Units by Size and Home Ownership

Total
1-Person
2-Person
3-Person
4-Person
5-Person
6-Person
7+ Person

Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1.

Occupied Units
4,317

3,739

219

11

47

1

221

79

540

Occupied Units
4,318

1,612

1,269

643

464

201

84

45

Number
1,554
1,178

376

Number
608

317

10

51

7

8

0

177

Percent
100.0%
75.8%
24.2%

Percent
100.0%
52.1%
1.6%
8.4%
1.2%
1.3%
0.0%
29.1%

Owner Occupied Units

Number
1,555

20

214

306

345

303

170

122

75

% of Occupied
36.0%

7.3%

24.8%

36.1%

40.6%

44.9%

45.1%

44.0%

48.7%

Owner Occupied Units

Number
1,556
1,439

45
3
15
0
35
19

102

% of Occupied
36.0%

38.5%

20.5%

27.3%

31.9%

0.0%

15.8%

24.1%

18.9%

Owner Occupied Units

Number
1,555
427

529

259

203

86

33

18

% of Occupied
36.0%
26.5%
41.7%
40.3%
43.8%
42.8%
39.3%
40.0%
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Housing Profile

150 N Main St. Bristol, CT Prepared by Robert Goman
150 N Main St, Bristol, Connecticut, 06010,
Drive Time: 4 minutes

Population Households
2010 Total Population 15,786 2013 Median Household Income $44,356
2013 Total Population 15,729 2018 Median Household Income $51,300
2018 Total Population 15,772 2013-2018 Annual Rate 2.95%
2013-2018 Annual Rate 0.06%
Census 2010 2013 2018
Housing Units by Occupancy Status and Tenure Number Percent Number Percent Number Percent
Total Housing Units 7,531 100.0% 7,522 100.0% 7,531 100.0%
Occupied 6,713 89.1% 6,688 88.9% 6,707 89.1%
Owner 2,842 37.7% 2,649 35.2% 2,665 35.4%
Renter 3,871 51.4% 4,039 53.7% 4,042 53.7%
Vacant 818 10.9% 833 11.1% 824 10.9%
2013 2018
Owner Occupied Housing Units by Value Number Percent Number Percent
Total 2,650 100.0% 2,664 100.0%
<$50,000 26 1.0% 25 0.9%
$50,000-$99,999 140 5.3% 130 4.9%
$100,000-$149,999 539 20.3% 272 10.2%
$150,000-$199,999 1,161 43.8% 804 30.2%
$200,000-$249,999 510 19.2% 646 24.2%
$250,000-$299,999 149 5.6% 321 12.0%
$300,000-$399,999 82 3.1% 229 8.6%
$400,000-$499,999 18 0.7% 67 2.5%
$500,000-$749,999 11 0.4% 104 3.9%
$750,000-$999,999 2 0.1% 41 1.5%
$1,000,000+ 12 0.5% 25 0.9%
Median Value $176,690 $207,810
Average Value $187,838 $248,295

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2013 and 2018.
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Housing Profile

150 N Main St. Bristol, CT
150 N Main St, Bristol, Connecticut, 06010,
Drive Time: 4 minutes

Prepared by Robert Goman

Census 2010 Owner Occupied Housing Units by Mortgage Status
Total
Owned with a Mortgage/Loan
Owned Free and Clear

Census 2010 Vacant Housing Units by Status

Total
For Rent
Rented- Not Occupied
For Sale Only
Sold - Not Occupied
Seasonal/Recreational/Occasional Use
For Migrant Workers
Other Vacant

Census 2010 Occupied Housing Units by Age of Householder and Home Ownership

Total
15-24
25-34
35-44
45-54
55-64
65-74
75-84
85+

Occupied Units
6,715

398

1,344

1,323

1,368

1,049

578

425

230

Census 2010 Occupied Housing Units by Race/Ethnicity of Householder and Home Ownership

Total
White Alone
Black/African American
American Indian/Alaska
Asian Alone
Pacific Islander Alone
Other Race Alone
Two or More Races

Hispanic Origin

Census 2010 Occupied Housing Units by Size and Home Ownership

Total
1-Person
2-Person
3-Person
4-Person
5-Person
6-Person
7+ Person

Data Note: Persons of Hispanic Origin may be of any race.
Source: U.S. Census Bureau, Census 2010 Summary File 1.

Occupied Units
6,713

5,869

326

17

80

1

308

112

734

Occupied Units
6,714

2,355

2,059

1,055

755

306

122

62

Number
2,842
2,162

680

Number
818

409

12

76

12

19

0

242

Percent
100.0%
76.1%
23.9%

Percent
100.0%
50.0%
1.5%
9.3%
1.5%
2.3%
0.0%
29.6%

Owner Occupied Units

Number
2,844

36

373

555

655

551

311

232

131

% of Occupied
42.4%

9.0%

27.8%

42.0%

47.9%

52.5%

53.8%

54.6%

57.0%

Owner Occupied Units

Number
2,842
2,651

74
6
30
0
52
29

153

% of Occupied
42.3%

45.2%

22.7%

35.3%

37.5%

0.0%

16.9%

25.9%

20.8%

Owner Occupied Units

Number
2,842
738

997

490

383

149

57

28

% of Occupied
42.3%
31.3%
48.4%
46.4%
50.7%
48.7%
46.7%
45.2%
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Recreation Expenditures

150 N Main St. Bristol, CT Prepared by Robert Goman
150 N Main St, Bristol, Connecticut, 06010,
Drive Time: 2 minutes

Demographic Summary 2013 2018
Population 2,583 2,575
Households 1,139 1,131
Families 547 538
Median Age 38.9 40.3
Median Household Income $33,930 $37,087

Spending Potential Average Amount
Index Spent Total

Entertainment/Recreation Fees and Admissions 54 $338.27 $385,294
Admission to Movies, Theater, Opera, Ballet 57 $89.61 $102,064
Admission to Sporting Events, excl.Trips 55 $34.34 $39,116
Fees for Participant Sports, excl.Trips 54 $63.35 $72,152
Fees for Recreational Lessons 51 $63.73 $72,588
Membership Fees for Social/Recreation/Civic Clubs 52 $86.86 $98,933
Dating Services 90 $0.39 $442

Rental of Video Cassettes and DVDs 64 $17.53 $19,962

Toys & Games 65 $89.84 $102,323
Toys and Playground Equipment 65 $85.53 $97,419
Play Arcade Pinball/Video Games 61 $1.89 $2,155
Online Entertainment and Games 67 $2.41 $2,749

Recreational Vehicles and Fees 51 $114.65 $130,585
Docking and Landing Fees for Boats and Planes 46 $5.54 $6,313
Camp Fees 45 $16.54 $18,839
Purchase of RVs or Boats 52 $88.26 $100,525
Rental of RVs or Boats 52 $4.31 $4,908

Sports, Recreation and Exercise Equipment 53 $95.37 $108,628
Exercise Equipment and Gear, Game Tables 59 $39.65 $45,160
Bicycles 57 $14.62 $16,655
Camping Equipment 29 $5.43 $6,184
Hunting and Fishing Equipment 51 $20.67 $23,544
Winter Sports Equipment 53 $3.75 $4,269
Water Sports Equipment 55 $3.70 $4,216
Other Sports Equipment 65 $5.58 $6,356
Rental/Repair of Sports/Recreation/Exercise Equipment 52 $1.97 $2,243

Photographic Equipment and Supplies 60 $46.51 $52,978
Film 63 $0.91 $1,037
Film Processing 59 $8.26 $9,409
Photographic Equipment 58 $20.31 $23,132
Photographer Fees/Other Supplies & Equip Rental/Repair 62 $17.03 $19,400

Reading 61 $94.46 $107,589
Magazine/Newspaper Subscriptions 61 $33.30 $37,934
Magazine/Newspaper Single Copies 69 $11.56 $13,166
Books 61 $39.19 $44,638
Digital Book Readers 59 $10.40 $11,851

Data Note: The Spending Potential Index (SPI) is household-based, and represents the amount spent for a product or service relative to a national average of 100.
Detail may not sum to totals due to rounding.
Source: Esri forecasts for 2013 and 2018; Consumer Spending data are derived from the 2010 and 2011 Consumer Expenditure Surveys, Bureau of Labor Statistics.
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Recreation Expenditures

150 N Main St. Bristol, CT Prepared by Robert Goman
150 N Main St, Bristol, Connecticut, 06010,
Drive Time: 3 minutes

Demographic Summary 2013 2018
Population 9,948 9,952
Households 4,284 4,277
Families 2,280 2,257
Median Age 36.1 37.4
Median Household Income $41,272 $47,593

Spending Potential Average Amount
Index Spent Total

Entertainment/Recreation Fees and Admissions 79 $500.37 $2,143,574
Admission to Movies, Theater, Opera, Ballet 84 $131.41 $562,972
Admission to Sporting Events, excl.Trips 77 $48.38 $207,247
Fees for Participant Sports, excl.Trips 78 $92.55 $396,481
Fees for Recreational Lessons 82 $102.26 $438,101
Membership Fees for Social/Recreation/Civic Clubs 75 $125.30 $536,774
Dating Services 108 $0.47 $1,998

Rental of Video Cassettes and DVDs 87 $23.81 $102,013

Toys & Games 87 $120.66 $516,910
Toys and Playground Equipment 86 $114.49 $490,491
Play Arcade Pinball/Video Games 92 $2.83 $12,125
Online Entertainment and Games 93 $3.34 $14,294

Recreational Vehicles and Fees 73 $164.56 $704,958
Docking and Landing Fees for Boats and Planes 69 $8.34 $35,726
Camp Fees 76 $27.68 $118,566
Purchase of RVs or Boats 73 $122.32 $524,022
Rental of RVs or Boats 75 $6.22 $26,643

Sports, Recreation and Exercise Equipment 71 $127.09 $544,457
Exercise Equipment and Gear, Game Tables 80 $53.93 $231,042
Bicycles 84 $21.64 $92,715
Camping Equipment 41 $7.62 $32,648
Hunting and Fishing Equipment 57 $23.31 $99,850
Winter Sports Equipment 82 $5.79 $24,794
Water Sports Equipment 76 $5.08 $21,765
Other Sports Equipment 82 $6.98 $29,885
Rental/Repair of Sports/Recreation/Exercise Equipment 72 $2.74 $11,758

Photographic Equipment and Supplies 83 $64.69 $277,127
Film 85 $1.22 $5,236
Film Processing 79 $10.96 $46,954
Photographic Equipment 84 $29.58 $126,739
Photographer Fees/Other Supplies & Equip Rental/Repair 84 $22.92 $98,197

Reading 81 $124.85 $534,854
Magazine/Newspaper Subscriptions 78 $42.36 $181,490
Magazine/Newspaper Single Copies 89 $15.03 $64,389
Books 82 $53.24 $228,101
Digital Book Readers 80 $14.21 $60,874

Data Note: The Spending Potential Index (SPI) is household-based, and represents the amount spent for a product or service relative to a national average of 100.
Detail may not sum to totals due to rounding.
Source: Esri forecasts for 2013 and 2018; Consumer Spending data are derived from the 2010 and 2011 Consumer Expenditure Surveys, Bureau of Labor Statistics.
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Recreation Expenditures

150 N Main St. Bristol, CT Prepared by Robert Goman
150 N Main St, Bristol, Connecticut, 06010,
Drive Time: 4 minutes

Demographic Summary 2013 2018
Population 15,729 15,772
Households 6,689 6,707
Families 3,699 3,673
Median Age 36.2 37.3
Median Household Income $44,356 $51,300

Spending Potential Average Amount
Index Spent Total

Entertainment/Recreation Fees and Admissions 88 $553.00 $3,699,039
Admission to Movies, Theater, Opera, Ballet 92 $144.24 $964,813
Admission to Sporting Events, excl.Trips 85 $53.41 $357,228
Fees for Participant Sports, excl.Trips 86 $102.05 $682,619
Fees for Recreational Lessons 92 $114.05 $762,873
Membership Fees for Social/Recreation/Civic Clubs 83 $138.78 $928,281
Dating Services 112 $0.48 $3,226

Rental of Video Cassettes and DVDs 94 $25.73 $172,078

Toys & Games 94 $130.13 $870,461
Toys and Playground Equipment 93 $123.48 $825,985
Play Arcade Pinball/Video Games 99 $3.04 $20,360
Online Entertainment and Games 100 $3.61 $24,116

Recreational Vehicles and Fees 81 $182.13 $1,218,264
Docking and Landing Fees for Boats and Planes 78 $9.43 $63,102
Camp Fees 85 $31.17 $208,484
Purchase of RVs or Boats 80 $134.67 $900,829
Rental of RVs or Boats 82 $6.85 $45,849

Sports, Recreation and Exercise Equipment 77 $137.79 $921,674
Exercise Equipment and Gear, Game Tables 87 $58.65 $392,326
Bicycles 93 $23.86 $159,598
Camping Equipment 45 $8.35 $55,825
Hunting and Fishing Equipment 60 $24.57 $164,358
Winter Sports Equipment 90 $6.35 $42,507
Water Sports Equipment 83 $5.55 $37,130
Other Sports Equipment 87 $7.46 $49,893
Rental/Repair of Sports/Recreation/Exercise Equipment 79 $3.00 $20,038

Photographic Equipment and Supplies 91 $70.53 $471,773
Film 92 $1.32 $8,814
Film Processing 85 $11.91 $79,673
Photographic Equipment 92 $32.39 $216,655
Photographer Fees/Other Supplies & Equip Rental/Repair 91 $24.91 $166,632

Reading 88 $135.32 $905,187
Magazine/Newspaper Subscriptions 84 $45.80 $306,370
Magazine/Newspaper Single Copies 96 $16.10 $107,663
Books 89 $57.92 $387,438
Digital Book Readers 88 $15.51 $103,716

Data Note: The Spending Potential Index (SPI) is household-based, and represents the amount spent for a product or service relative to a national average of 100.
Detail may not sum to totals due to rounding.
Source: Esri forecasts for 2013 and 2018; Consumer Spending data are derived from the 2010 and 2011 Consumer Expenditure Surveys, Bureau of Labor Statistics.
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Lifestyle Report

150 N Main St. Bristol, CT Prepared by Robert Goman
150 N Main St, Bristol, Connecticut, 06010,
Drive Time: 2 minutes

Top 10 Tapestry Segments

Il 57. Simple Living 89.1 %
[ 35. International Marketplace 8.9 %
[ 24. Main Street, USA 1.6 %
[ 52. Inner City Tenants 0.4 %

89.1 %

0.4 %
1.6 %

8.9 %

Top 10 Tapestry Segments:

57. Simple Living

With a median age of 40 years, this market is slightly older than the U.S. median of 37.3 years. Approximately one-fifth of Simple Living residents are
aged 65 years or older; 12 percent are aged 75 or older. Half are singles who live alone or share housing; 32 percent are married-couple families.
Young families with children and ethnic cultures are in the minority; most residents are white. This market size is stable with negligible growth. The
median household income is $27,007. Nearly 40 percent of households collect Social Security benefits, 8 percent receive Supplemental Security
Income, and 6 percent receive public assistance. For additional information on this lifestyle, click here:
http://www.esri.com/~/media/Files/Pdfs/data/esri_data/pdfs/tapestry-singles/57_simple_living.pdf

35. International Marketplace

Located primarily in cities in “gateway” states on both U.S. coasts, International Marketplace neighborhoods are developing urban markets with a rich
blend of cultures and household types. The population is young, with a median age of only 32 years. Approximately 70 percent of the households are
families; 44 percent are married couples with children and single parents. The average family size is 3.7. International Marketplace is the second most
diverse of the Tapestry segments. More than half of the total population is Hispanic; 11.6 percent is Asian, and 7 percent is of two or more races. A
high proportion of immigrants, including recent arrivals, live in these neighborhoods. For additional information on this lifestyle, click here:
http://www.esri.com/~/media/Files/Pdfs/data/esri_data/pdfs/tapestry-singles/35_international_marketplace.pdf

24. Main Street, USA

Main Street, USA neighborhoods are a mix of household types, similar to the U.S. distribution. Approximately half of the households are composed of
married-couple families, nearly one-third are single-person or shared households, and the rest are single-parent or other family households. The
median age of 36.9 years nearly matches the U.S. median. These residents are less diverse than the U.S. population. The median household income is
$50,026, derived from wages, interest, dividends, or rental property. More than one in five residents aged 25 years and older hold a bachelor’s or
graduate degree; more than half of the residents have attended college. For additional information on this lifestyle, click here:
http://www.esri.com/~/media/Files/Pdfs/data/esri_data/pdfs/tapestry-singles/24_main_street_usa.pdf

52. Inner City Tenants

Inner City Tenants residents are a microcosm of urban diversity; their population is represented primarily by white, black, and Hispanic cultures.
Three in ten residents are Hispanic. This multicultural market is younger than average, with a median age of 28.9 years. The household composition
also reflects their youth. Household types are mixed; 34 percent are singles, 28 percent are married-couple families, 21 percent are single parents,
and 10 percent share housing. Turnover is high in these neighborhoods because many are enrolled in nearby colleges and work part-time. These
neighborhoods are also a steppingstone for recent immigrants, with an annual population growth of 0.46 percent. For additional information on this
lifestyle, click here:

http://www.esri.com/~/media/Files/Pdfs/data/esri_data/pdfs/tapestry-singles/52_inner_city_tenants.pdf

Data Note: This report identifies neighborhood segments in the area, and describes the socioeconomic quality of the immediate neighborhood. The index is a comparison
of the percent of households or population in the area, by Tapestry segment, to the percent of households or population in the United States, by segment. An index of 100
is the US average.

Source: Esri
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Data Note: This report identifies neighborhood segments in the area, and describes the socioeconomic quality of the immediate neighborhood. The index is a comparison

of the percent of households or population in the area, by Tapestry segment, to the percent of households or population in the United States, by segment. An index of 100
is the US average.

Source: Esri
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Lifestyle Report

150 N Main St. Bristol, CT Prepared by Robert Goman
150 N Main St, Bristol, Connecticut, 06010,
Drive Time: 3 minutes

Top 10 Tapestry Segments

Il 57. Simple Living 33.9 %
[0 24. Main Street, USA 30.8 %
[ 35. International Marketplace 18.3 %
[l 48. Great Expectations 9.3 %
[l 52. Inner City Tenants 7.7 %

30.8 %

7.7 %

18.3 %

Top 10 Tapestry Segments:

57. Simple Living

With a median age of 40 years, this market is slightly older than the U.S. median of 37.3 years. Approximately one-fifth of Simple Living residents are
aged 65 years or older; 12 percent are aged 75 or older. Half are singles who live alone or share housing; 32 percent are married-couple families.
Young families with children and ethnic cultures are in the minority; most residents are white. This market size is stable with negligible growth. The
median household income is $27,007. Nearly 40 percent of households collect Social Security benefits, 8 percent receive Supplemental Security
Income, and 6 percent receive public assistance. For additional information on this lifestyle, click here:
http://www.esri.com/~/media/Files/Pdfs/data/esri_data/pdfs/tapestry-singles/57_simple_living.pdf

24. Main Street, USA

Main Street, USA neighborhoods are a mix of household types, similar to the U.S. distribution. Approximately half of the households are composed of
married-couple families, nearly one-third are single-person or shared households, and the rest are single-parent or other family households. The
median age of 36.9 years nearly matches the U.S. median. These residents are less diverse than the U.S. population. The median household income is
$50,026, derived from wages, interest, dividends, or rental property. More than one in five residents aged 25 years and older hold a bachelor’s or
graduate degree; more than half of the residents have attended college. For additional information on this lifestyle, click here:
http://www.esri.com/~/media/Files/Pdfs/data/esri_data/pdfs/tapestry-singles/24_main_street_usa.pdf

35. International Marketplace

Located primarily in cities in “gateway” states on both U.S. coasts, International Marketplace neighborhoods are developing urban markets with a rich
blend of cultures and household types. The population is young, with a median age of only 32 years. Approximately 70 percent of the households are
families; 44 percent are married couples with children and single parents. The average family size is 3.7. International Marketplace is the second most
diverse of the Tapestry segments. More than half of the total population is Hispanic; 11.6 percent is Asian, and 7 percent is of two or more races. A
high proportion of immigrants, including recent arrivals, live in these neighborhoods. For additional information on this lifestyle, click here:
http://www.esri.com/~/media/Files/Pdfs/data/esri_data/pdfs/tapestry-singles/35_international_marketplace.pdf

48. Great Expectations

Young singles who live alone and married-couple families dominate the Great Expectations market, although all household types are represented. The
median age is 33.2 years. Some residents are just beginning their careers or family lives. Compared to the U.S. figures, this segment has a higher
proportion of residents who are in their 20s and a higher proportion of householders younger than 35 years. The ethnic diversity and racial
composition of this segment are similar to U.S. levels. The median household income of $33,993 is lower than the US median. Nearly half of the
population aged 25 years and older has some postsecondary education; 18 percent hold a bachelor’s or graduate degree. For additional information
on this lifestyle, click here:

http://www.esri.com/~/media/Files/Pdfs/data/esri_data/pdfs/tapestry-singles/48_great_expectations.pdf

Data Note: This report identifies neighborhood segments in the area, and describes the socioeconomic quality of the immediate neighborhood. The index is a comparison
of the percent of households or population in the area, by Tapestry segment, to the percent of households or population in the United States, by segment. An index of 100
is the US average.

Source: Esri
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52. Inner City Tenants

Inner City Tenants residents are a microcosm of urban diversity; their population is represented primarily by white, black, and Hispanic cultures.
Three in ten residents are Hispanic. This multicultural market is younger than average, with a median age of 28.9 years. The household composition
also reflects their youth. Household types are mixed; 34 percent are singles, 28 percent are married-couple families, 21 percent are single parents,
and 10 percent share housing. Turnover is high in these neighborhoods because many are enrolled in nearby colleges and work part-time. These
neighborhoods are also a steppingstone for recent immigrants, with an annual population growth of 0.46 percent. For additional information on this
lifestyle, click here:

http://www.esri.com/~/media/Files/Pdfs/data/esri_data/pdfs/tapestry-singles/52_inner_city_tenants.pdf

Data Note: This report identifies neighborhood segments in the area, and describes the socioeconomic quality of the immediate neighborhood. The index is a comparison
of the percent of households or population in the area, by Tapestry segment, to the percent of households or population in the United States, by segment. An index of 100
is the US average.

Source: Esri
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Top 10 Tapestry Segments

I 24. Main Street, USA 40.7 %
40.7 % [ 57. Simple Living 22.2 %
[ 35. International Marketplace 14.6 %
[l 48. Great Expectations 8.8 %
[l 39. Young and Restless 5.6 %
[ 52. Inner City Tenants 4.9 %
[ 17. Green Acres 2.4 %
I 18. Cozy and Comfortable 0.6 %
I 06. Sophisticated Squires 0.2 %

0.6 %

222% 9.2 %

4.9 %
5.6 %

8.8 %

14.6 %

Top 10 Tapestry Segments:

24. Main Street, USA

Main Street, USA neighborhoods are a mix of household types, similar to the U.S. distribution. Approximately half of the households are composed of
married-couple families, nearly one-third are single-person or shared households, and the rest are single-parent or other family households. The
median age of 36.9 years nearly matches the U.S. median. These residents are less diverse than the U.S. population. The median household income is
$50,026, derived from wages, interest, dividends, or rental property. More than one in five residents aged 25 years and older hold a bachelor’s or
graduate degree; more than half of the residents have attended college. For additional information on this lifestyle, click here:
http://www.esri.com/~/media/Files/Pdfs/data/esri_data/pdfs/tapestry-singles/24_main_street_usa.pdf

57. Simple Living

With a median age of 40 years, this market is slightly older than the U.S. median of 37.3 years. Approximately one-fifth of Simple Living residents are
aged 65 years or older; 12 percent are aged 75 or older. Half are singles who live alone or share housing; 32 percent are married-couple families.
Young families with children and ethnic cultures are in the minority; most residents are white. This market size is stable with negligible growth. The
median household income is $27,007. Nearly 40 percent of households collect Social Security benefits, 8 percent receive Supplemental Security
Income, and 6 percent receive public assistance. For additional information on this lifestyle, click here:
http://www.esri.com/~/media/Files/Pdfs/data/esri_data/pdfs/tapestry-singles/57_simple_living.pdf

35. International Marketplace

Located primarily in cities in “gateway” states on both U.S. coasts, International Marketplace neighborhoods are developing urban markets with a rich
blend of cultures and household types. The population is young, with a median age of only 32 years. Approximately 70 percent of the households are
families; 44 percent are married couples with children and single parents. The average family size is 3.7. International Marketplace is the second most
diverse of the Tapestry segments. More than half of the total population is Hispanic; 11.6 percent is Asian, and 7 percent is of two or more races. A
high proportion of immigrants, including recent arrivals, live in these neighborhoods. For additional information on this lifestyle, click here:
http://www.esri.com/~/media/Files/Pdfs/data/esri_data/pdfs/tapestry-singles/35_international_marketplace.pdf

48. Great Expectations

Young singles who live alone and married-couple families dominate the Great Expectations market, although all household types are represented. The
median age is 33.2 years. Some residents are just beginning their careers or family lives. Compared to the U.S. figures, this segment has a higher
proportion of residents who are in their 20s and a higher proportion of householders younger than 35 years. The ethnic diversity and racial
composition of this segment are similar to U.S. levels. The median household income of $33,993 is lower than the US median. Nearly half of the
population aged 25 years and older has some postsecondary education; 18 percent hold a bachelor’s or graduate degree. For additional information
on this lifestyle, click here:

http://www.esri.com/~/media/Files/Pdfs/data/esri_data/pdfs/tapestry-singles/48_great_expectations.pdf

Data Note: This report identifies neighborhood segments in the area, and describes the socioeconomic quality of the immediate neighborhood. The index is a comparison
of the percent of households or population in the area, by Tapestry segment, to the percent of households or population in the United States, by segment. An index of 100
is the US average.

Source: Esri
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39. Young and Restless

Change is the constant for Young and Restless households. This young, on-the-go population has a median age of 28.9 years. Approximately two-
thirds of them are younger than 35. Fifty-six percent of these households are either single person or shared. Neighborhoods are diverse. Fifty-eight
percent of the residents are white; however, an above average representation of blacks, Hispanics, and Asians also live in these neighborhoods. The
median household income is $37,235. Although the median household income is below the U.S. median; only 23 percent of these residents have
children, giving them more disposable income than segments with similar income levels. For additional information on this lifestyle, click here:
http://www.esri.com/~/media/Files/Pdfs/data/esri_data/pdfs/tapestry-singles/39_young_and_restless.pdf

52. Inner City Tenants

Inner City Tenants residents are a microcosm of urban diversity; their population is represented primarily by white, black, and Hispanic cultures.
Three in ten residents are Hispanic. This multicultural market is younger than average, with a median age of 28.9 years. The household composition
also reflects their youth. Household types are mixed; 34 percent are singles, 28 percent are married-couple families, 21 percent are single parents,
and 10 percent share housing. Turnover is high in these neighborhoods because many are enrolled in nearby colleges and work part-time. These
neighborhoods are also a steppingstone for recent immigrants, with an annual population growth of 0.46 percent. For additional information on this
lifestyle, click here:

http://www.esri.com/~/media/Files/Pdfs/data/esri_data/pdfs/tapestry-singles/52_inner_city_tenants.pdf

17. Green Acres

Seventy-one percent of the households in Green Acres neighborhoods are married couples with and without children. Many families are blue-collar
Baby Boomers, many with children aged 6-17 years. With more than 10 million people, Green Acres represents Tapestry’s third largest segment,
currently more than 3 percent of the U.S. population and growing by 0.81 percent annually. The median age is 42.3 years. This segment is not
ethnically diverse; 92 percent of the residents are white. Educated and hard-working, more than one-fourth of Green Acres residents hold a bachelor’s
or graduate degree; more than half have attended college. For additional information on this lifestyle, click here:
http://www.esri.com/~/media/Files/Pdfs/data/esri_data/pdfs/tapestry-singles/17_green_acres.pdf

18. Cozy and Comfortable

Cozy and Comfortable residents are middle-aged married couples who are comfortably settled in their single-family homes in older neighborhoods.
The median age of 42 years is five years older than the U.S. median of 37.3 years. Most residents are married without children or married couples
with school-aged or adult children. With 8.7 million people, this is a relatively large segment that is growing moderately by 0.39 percent annually
since 2000. Most of these residents are white. Although the labor force is older, they are in no hurry to retire. Employed residents work in
professional, managerial, and service occupations in a variety of industry sectors. For additional information on this lifestyle, click here:
http://www.esri.com/~/media/Files/Pdfs/data/esri_data/pdfs/tapestry-singles/18_cozy_and_comfortable.pdf

06. Sophisticated Squires

Residents of Sophisticated Squires neighborhoods enjoy cultured country life on the urban fringe. These city escapees accept longer commutes to live
near fewer neighbors. Mostly married couple families; more than 40 percent of the households are married couples with children that range from
toddlers to young adults. The median age is 40 years. Most are baby boomers and are aged between 35 and 54 years. This segment is not ethnically
diverse; most residents are white. These residents are educated; more than one-third of the population aged 25 years or older holds a bachelor’s or
graduate degree; 69 percent has attended college. Labor force participation rates are high; occupations range from management to unskilled labor
positions. For additional information on this lifestyle, click here:
http://www.esri.com/~/media/Files/Pdfs/data/esri_data/pdfs/tapestry-singles/06_Sophisticated_Squires.pdf

Data Note: This report identifies neighborhood segments in the area, and describes the socioeconomic quality of the immediate neighborhood. The index is a comparison
of the percent of households or population in the area, by Tapestry segment, to the percent of households or population in the United States, by segment. An index of 100
is the US average.

Source: Esri
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24 Main Street, USA

SegmentCode...civiviimesaiaenss 24
Segment Name .........iveiieinisis Main Street, USA
LifeMode Summary Group ......... L10 Traditional Living

Urbanization Summary Group ....U5 Urban Outskirts |

Demographic

Main Street, USA neighborhoods are a mix of household
types, similar to the US distribution. Approximately half
of the households are composed of married-couple
families, nearly one-third are single-person or shared
households, and the rest are single-parent or other family
households. The median age of 36.8 years nearly matches
the US median. These residents are less diverse than the
US population.

Socioeconomic

The median household income is $50,987, derived from
wages, interest, dividends, or rental property. More
than one in five residents aged 25 years and older hold a
bachelor’s or graduate degree; half of the residents have
attended college. Occupation and industry distributions
are similar to those of the United States.

Residential

A mix of single-family homes and multiunit buildings,
these neighborhoods are located in the suburbs of
smaller cities in the Northeast, West, and Midwest. Nearly
two-thirds of the housing was built before 1970. The home
ownership rate is 62.

esri.com/tapestry

Preferences

Family-oriented and frugal, these residents may
occasionally go to the movies or eat out at a family
restaurant, such as Friendly’s or Red Robin, but are most
likely to stay home and watch a rental movie or play
games with their children. They own pet cats. They play
baseball and basketball and go swimming. They listen

to classic hits and rock radio and watch cartoons and
courtroom shows on TV. They go to the beach and theme
parks or take domestic vacations to visit with family or see
national parks.

They go online periodically to look for jobs, research real
estate, and play games and are beginning to shop online.
Those who do not have Internet access at home will go
online at school or the public library. They use the Yellow
Pages to find veterinarians or stores. They will invest in
small home improvement and remodeling projects, usually
doing the work themselves instead of hiring a contractor.
They buy the tools and supplies for these projects from
Home Depot or Ace Hardware. They keep up their lawns
and gardens by planting bulbs, fertilizing, and applying
lawn care products regularly.



35 International Marketplace

Segment Coder ..ol 35
SegmENtINAME ..ccoviveciicesanosinsans International Marketplace
LifeMode Summary Group ......... L8 Global Roots

Urbanization Summary Group ....U1 Principal Urban Centers |

Demographic

Located primarily in cities in “gateway” states on both

US coasts, International Marketplace neighborhoods are
developing urban markets with a rich blend of cultures
and household types. The population is young, with a
median age of 32 years. Approximately 70 percent of the
households are families; 44 percent are married couples
with children and single parents. The average family size is
3.7. International Marketplace is the second most diverse
of the Tapestry segments. More than half of the total
population is Hispanic; 11.6 percent is Asian, and 7 percent
is of two or more races. A high proportion of immigrants,
including recent arrivals, live in these neighborhoods.

Socioeconomic

A fifth of International Marketplace households has one

or more persons who has difficulty speaking English.
Residents who work have jobs in the manufacturing, retail
trade, health care, and other services industry sectors.
Eighty-two percent of the households earn income from
wages; some receive Supplemental Security Income

or public assistance. The median household income is
$42,725. College and graduate school enrollment is similar
to the US average; educational attainment levels are
below the US level.

Residential

These densely settled, older urban neighborhoods are
found in California and the northeast, around the largest
US cities such as New York City and Los Angeles. A typical
family rents an apartment in an older, multiunit building;
because renters are dominant, home ownership is only 30
percent. Most housing was built before 1970.

1%

Preferences

Because family is a top priority, “home and hearth”
products aren’t important to these folks. They buy
groceries, diapers, and children’s clothes. They keep in
touch with overseas relatives by long-distance calls or
traveling to visit. They shop at Marshalls and Costco. Their
favorite drug store is Rite Aid. They pop in to 7-Eleven or
am/pm for quick purchases such as a gallon of milk.

They watch TV and listen to Hispanic, urban, and contem-
porary radio instead of reading newspapers and maga-
zines. They drink domestic or imported beer. They show
no brand preference between foreign or domestic cars.
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Demographic

With a median age of 39.7 years, this market is slightly
older than the US median of 37.2 years. Approximately
one-fifth of Simple Living residents are aged 65 years or
older; 12 percent are aged 75 or older. Half are singles
who live alone or share housing; 32 percent are married-
couple families. Young families with children and ethnic
cultures are in the minority; most residents are white. This
market size is stable with negligible growth.

Socioeconomic

The median household income is $27,284. Nearly

40 percent of households collect Social Security benefits,
8 percent receive Supplemental Security Income, and

6 percent receive public assistance. Over the years,
residents have built equity in their homes and saved their
hard-earned dollars. Most residents who are employed
work in the health care, retail trade, manufacturing,
educational services, and accommodation/food services
industry sectors. Overall, 36.4 percent of residents aged
25 years and older have graduated from high school. Only
15 percent hold a bachelor's or graduate degree.

Residential

Simple Living neighborhoods are in the urban outskirts
or suburbs throughout the United States. Residents

live in older housing; 62 percent were built before

1970. More than half of them rent. Forty-two percent of
housing is single-family dwellings, and 47 percent is in
multiunit buildings of varying stories. Some seniors live in
congregate housing (assisted living). Twenty-two percent
of households do not own a vehicle; 45 percent own only
one vehicle. Workers benefit from an average commute
time to work of 20 minutes.

Preferences

The lifestyle of these residents is reflected by their ages;
younger people go to nightclubs and play musical
instruments; seniors refinish furniture and go saltwater
fishing. Community activities are also important to the
latter; they join fraternal orders and veterans’ clubs.

Simple Living households spend wisely on a restricted
budget. They buy the essentials at discount stores and
occasionally treat themselves to dinner out and a movie.
Cable TV is a must for these frequent viewers of family
programs, news programs, and game shows. They are
big fans of daytime TV. Owning a personal computer, cell
phone, or DVD player isn't important.
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Bristol, CT
Review of Renaissance Downtown at Bristol
Depot Square Phase 1 Financial Proposal

Estimated Result of Tax Increment Financing — Proposed Project 1A

Estimated Debt Service on T.I.F. General Obligation Bonds

General Obligation Bonds Issued
Interest Rate
Term

Estimated Debt Service — Annual

Estimate of Property Taxes Generated
Market Value (per RDB information)

Assessed Value (70% of Market Value)

Mill Rate

Estimated Property Taxes — Annual

Shortfall (Debt Service — Property Taxes)

Additional Development Req’d to Cover Shortfall
Assessed Value

Market Value

S 6,000,000
4.0%

20 years

$ 436,306
$11,658,050
S 8,160,635
34.61

S 282,440
$ 153,866
S 4,445,692

$ 6,350,990



Multi-family Housing Rates

July 2014
Prepared for City of Bristol Prepared by Goman+York

Year Source Total Housing Stock Renter Units Vacant Units Ownership Rate [Renter Rate |Vacancy [Rental Vacancy |[Rental Vacancy Rate [Margin of Error
2010 US Census 27,011 1,691 6.26%
2012 ACS (US Census) 26,861 8,682 1,742 58.95% 34.56% 6.49% 565 6.51% *1.6%
2014 ACS (ESRI) 27,225 1,933 57.48% 35.42% 7.10%

National Multifamily Rental Vacany Rate (US Census)|Projected Connecticut Multifamily Rental Vacancy Rate Projected Bristol Multifamily Rental Vacancy Rate
8.62% 7.15% 6.37%
National Rental Vacancy Rate (US Census) Connecticut Rental Vacancy Rate (US Census)
8.80% 7.30%
Connecticut/National Scale Factor Bristol/Connecticut Scale Factor
82.95% 89.15%
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() chfa.org
http://www.chfa.org/Rental Housing/for Owners and Management Agents/Tools Calculators and Look-
ups/HMFALimits.aspx

Max Affordable Rent and Income Limits


http://www.chfa.org
http://www.chfa.org/Rental Housing/for Owners and Management Agents/Tools Calculators and Look-ups/HMFALimits.aspx

income limits, and Section 8 income limits.

These newly released Income Limits must be implemented no later than February 1,
2014 for Low-Income Housing Tax Credit properties.

Please select the city/town where the development is located:

Bristol

Metro Area: Hartford-West Hartford-East Hartford, CT HUD Metro
FMR Area

Median $85,700.00

Income:

o Tax-Exempt Bond Financing Income/Rent Limits

Developers may be eligible for Tax-Exempt Bond Financing if 20% of a
development’s units are occupied by residents with gross incomes 80% or less than
the area median gross income (AMGI), adjusted for family size. The table below lists
the occupant maximum income limits and unit rent limit associated with Tax-Exempt
Bond Financing.



Median Income: $85,700.00
80% of Median Income $68,560.00
150% of Median Income $128,550.00

Qualified Rent $1,714.00

e Low-Income Housing Tax Credit (LIHTC) 20%-50% Income/Rent
Limits

Developers may be eligible for LIHTC and / or Tax-Exempt Bond Financing if 20% of
a development’s units are occupied by residents with gross incomes 50% or less
than the area median gross income (AMGI), adjusted for family size (20-50 test).
The table below lists the occupant maximum income limits and unit rent limits
associated with LIHTC 20% - 50% financing.



LIHTC 20-50 Rent/Income min. 20% of Units @ 50% HUD median

Limits income
Unit Size Persons Per HUD Maximum Maximum Rent per
Equivalent Unit Income Month
0 Bedroom 1 $30,000.00 $750.00
1 Bedroom $803.00

2 $34,300.00
2 Bedrooms 3 $38,600.00 $965.00
4 $42,850.00
3 Bedrooms $1,114.00
5 $46,300.00
4 Bedrooms 6 $49,750.00 $1,243.00
7 $53,150.00
Unit Size Persons Per HUD Maximum Maximum Rent per
Equivalent Unit Income Month

e Low-Income Housing Tax Credit (LIHTC) 40%-60% Income/Rent
Limits

Developers may be eligible for LIHTC and / or Tax-Exempt Bond Financing if 40% of
a development’s units are occupied by residents with gross incomes 60% or less
than the area median gross income (AMGI), adjusted for family size (40-60 test).
The table below lists the occupant maximum income limits and unit rent limits



associated with LIHTC 40% - 60% financing.

LIHTC 40-60 Rent/Income min. 40% of Units @ 60% HUD median
Limits income
Unit Size Persons Per HUD Maximum Maximum Rent per
Equivalent Unit Income Month
0 Bedroom 1 $36,000.00 $900.00
1 Bedroom $964.00
2 $41,160.00
2 Bedrooms 3 $46,320.00 $1,158.00
4 $51,420.00
3 Bedrooms $1,337.00
5 $55,560.00
4 Bedrooms 6 $59,700.00 $1,492.00
7 $63,780.00
Unit Size Persons Per HUD Maximum Maximum Rent per
Equivalent Unit Income Month

o Deep Target Financing Income/Rent Limits

Developers may be eligible for “Deep Target” financing if units are occupied by
residents with gross incomes 25% or less than the area median gross income
(AMGI), adjusted for family size. The table below lists the occupant maximum
income limits and unit rent limits associated with Deep Target Financing.



Deep Targeting Rent/income Limits 25% of Area Median Income

Unit Size Persons Per HUD Maximum Maximum Rent per
Equivalent Unit Income Month
0 Bedroom 1 $15,000.00 $375.00
1 Bedroom $401.00
2 $17,150.00
2 Bedrooms 3 $19,300.00 $482.00
4 $21,425.00
3 Bedrooms $557.00
5 $23,150.00
4 Bedrooms 6 $24,875.00 $621.00
7 $26,575.00
Unit Size Persons Per HUD Maximum Maximum Rent per
Equivalent Unit Income Month

Special Income Limits

Developers, Management Agents and Owners interested in learning the special
income limits applicable to impacted areas in Connecticut under the Housing and
Economic Recovery Act, Held Harmless Rule, and to Section 8 housing programs
can download the documents below.
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lop IU Employers

2012
Percentage
of Total City

Employer Nature of Business Employees Rank Employment
ESPN Sports Broadcasting 3,800 1 10.85%
Bristol Hospital, Inc. Healthcare 1,750 2 5.00%
City of Bristol & Board of Education Municipality 1,574 3 4.49%
Stephen AutoMall Centre Retail 200 4 0.57%
IDEX Health & Science LLC Health Care 200 5 0.57%
Sheriden Woods Health Care Center Health Care 180 6 0.51%
Quality Coils Manufacturing 170 7 0.49%
Stop & Shop Grocery Store 150 8 0.43%
Rowley Spring Manufacturing 150 9 0.43%
The Pines at Bristol Health Care 140 10 0.40%

Notable Employers
Barnes Group, LLC Headquarters
Associated Spring Manufacturing
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Living in Bristol

| Walk Score |

32

Bristol is a Car-Dependent city

. Nassahegon
State Forest

\\

1] 262

Map data ©2014 Google | | Terms of Use Report a map error

Rlver31de Avenue & North Main Street

Bristol . Connecticut. 06010
Walk Scorenl Very Walkable

83 Most errands can be accomplished on foot.
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Most errands require a car. Bristol has an average Walk Score of 32 with 60,477 residents.

About this Location

Sk

200 .
e 8 © 2014 Google | Terms of Use | Report a problem

Travel Time Map

North Main Street.

Riverside Avenue & North Main Street has a
Walk Score of 83 out of 100. This location is
Very Walkable so most errands can be
accomplished on foot.

This location is in Bristol. Nearby parks
include Bracket Park, Muzzy Field Park and
Memorial Boulevard Park.

Nearby schools include St Anthony School,
Community/Vocational Program and
Immanuel Lutheran School.

The closest grocery stores are Bravo
Supermarkets, Guadaulupana Grocery and
Wilson Travel Agency.

Nearby coffee shops include Downtown
Cafe, Dunkin' Donuts and Dunkin' Donuts.
There are 17 restaurants within a 15 minute
walk including Center Restaurant & Pizza,
Gino's Pizza and Crystal Diner.

Explore how far you can travel by car, bus, bike and foot from Riverside Avenue &

Bristol Public
Library

) Hi

Map data ©2014 Google | Terms of Use | Report a map error



Bristol-

Groceries

People's Market @)
15 Memorial Blvd 0.3 mi

South Side Market

104 Wolcott St.

Price Chopper

121 Farmington Ave.

Walmart Neighborhood Store
325 Oakland St.

Guadaulupana Groceries

1 Divinity St.

Milk Store

104 Wolcott St.

Polonia Polonia

411 North Main St.

The Super Natural Market & Deli
430 North Main St.

International Gift & Grocery LLC
41 Terryville Ave

Aldi Supermarket

110 Middle St.

Jay's Market

238 King St.

George's Terryville Ave. Market
627 Terryville Ave.

Time Saver

350 Lake Ave.

Martino's Imported Products
948 Terryville Ave.

0.7 mi
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Bristol-

Coffee

Whole Donut

2 Burlington Ave.
Riverside Restaurant
170 Riverside Ave.
Frank's Restaurant
99 Farmington Ave.

Artist Tree Tea House & Gallery
156 School St.
Dunkin' Donuts
182 North Main St.
Parkside Café
95 Maple St.
Dunkin' Donuts
330 Middle St.
Café Buono & Buono Pizza
562 Farmington Ave.
Starbucks Coffee
641 Farmington Ave.
Dunkin' Donuts
1264 Farmington Ave.
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Bristol-

Schools

St. Paul Catholic HS

1001 Stafford Ave.

West Bristol School

500 Clark Ave

Greene Hills School

718 Pine St.

Bristol Technical Education Center
431 Minor St.

St. Anthony School

30 Pleasant St.

Immanuel Lutheran School
154 Meadow St

St. Joseph School

335 Center St.

South Side School

Tuttle Rd.

Bristol Central HS

480 Wolcott St.

Heritage Christian School
48 Lewis St.

Alternative Special Education Program
632 King St.

Stafford School

212 Louisiana Ave.

Ellen P. Hubbell School

90 West Washington St.

St. Matthew School

33 Welch Dr.

Chippens Hill Middle School
551 Peacedale St.
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Bristol-

Restaurants

Monterry Restaurant
170 Riverside Ave.
Sabino's Restaurant
240 Park St.

457 Mason Jar

457 North Main St.
Greer's Chicken

64 Matthews St.

Boston Market

99 Farmington Ave.
Parkside Café

95 Maple St

Center Restaurant+Pizza
81 North Main St.
Barley Vine

182 Main St.

Crystal Diner

43 Main St.

Gino's Pizza

155 School St.

Vivaldi's Pizza

45 Main St.
Castaneda's Restaurant
9 Divinity St.

West End Pizza

15 Park St.

Bristol Pizza Restaurant
287 West St.

Milestone Restaurant
369 North Main St.
Amano's Pizza

102 Wolcott St.

0.5 mi

0.7 mi

0.5 mi

0.9 mi

0.8 mi

0.4 mi
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1,045 ft
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Subway

123 Farmington Ave.C
Pizza Hut

123 Farmington Ave.
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Entertainment

Environmental Learning Centers of CT

501 Wolcott Rd. 1.9 mi
Spare Time Bowling

177 Farmington Ave. 0.9 mi !
Bristol Historical Society

98 Summer St. 973 ft
Lake Compounce Amusement Park

186 Enterprise Dr. 2.4 mi
Jump 'n Jammin'

815 Pine St. 2.7 mi
Bleachers Sports Bar

300 Middle St. 1.6 mi
Bristol Public Library Main Branch

5 High St. 729 ft
Mancross Library

260 Central St. 2.4 mi
Imagine Nation

1 Pleasant St. 1,269 ft
New England Carousel Museum

95 Riverside Ave. 0.3 mi
Harry C Barnes Memorial Nature Center

175 Shrub Rd. 2.8 mi
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